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GENERAL EXCELLENCE: PUBLICATION

Honorable Mention

Angus Beef Bulletin

Angus Beef Bulletin

Multiple Angus Beef Bulletin team members.



GENERAL EXCELLENCE: PUBLICATION

Second Place

Angus Journal

Angus Journal

Angus Journal



GENERAL EXCELLENCE: PUBLICATION

WINNER

January-February and November-December issues

The American Quarter Horse Journal
Editor-in-chief Becky Newell



GENERAL EXCELLENCE: NEWSPAPER

Honorable Mention

Western Livestock Journal

Western Livestock Journal

Anna Miller Fortozo, Charles Wallace, Kirby Brincefield, Mike Oldcorn, Hannah Jackson,
Tristan Martin



GENERAL EXCELLENCE: NEWSPAPER

Second Place

Tri-State Livestock News weekly

Tri-State Livestock News

Publisher: Bree Poppe

Editor: Carrie Stadheim

Association Editor: Ruth Wiechmann
Designer: Tristen Polensky



GENERAL EXCELLENCE: NEWSPAPER
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CALVES AND KIDS, RAISING A FAMILY ON THE FARM

Amanda Hall and her family raise cattle and assist her father's
Drokerage business.

It &5 a unigue, uncommon opportunity for kids to be rai
agriculture. 'With less than 2% of the current papulation living on
a farm oF ranch, multiple generations are remdoved from a Iestyle
that inchedes growing crons of mising livestock to eam a living
and feasd their lamilies. For the kids lucky enough 1o grow up on
a farm o ranch today, values like hard work, generosity. patience,
care and grit are woven into their character and give them a strong
Toundation for SUCCESs in any pursuil. Amanda Hall, from Lexington,
Kentucky, and Mandy Atterholt, from Loudaonwille, Ohio. ane both
raising their families an multi-genemational beef operations.

Halls father operalies 3 beef brokera e DUSIESS, S0 She's Been
engaged in the cattie industry her whole life. Hall purchased her
o pastureland to begin a cow-calf and backgrownding operation

Mational Cattlemen's
Beef Assoclation

Mandy Afterhaoll works for Certiffed Angus Beel and her family
raisas Angus cathie in D

and now she and her husband, Resd, run the farm, sell freezer beef
direct to consurmers, and Hall assists with her father's business. The
Haills have Twio young children Charl and Ower.

Atterhalt, who works as the Beef Community Educator for
Certilied Angus Baal, did not grow up on a Tarm hersell but was
Immersed in 4-H and FFA, where she fiall in love with agriculbune
and telling the stones of producers. Mandy and her husband,
Aaran, have three children — Claing, Matalie and Tyler. Along with
Aaran's brother, Mike. and his wife and two daughters. they run
the cattle fanm started by the brothers’ grandparents in 1956
Today, it is an Angus seedsiock operation, where the Atterhols
hawe the opportunity to raise their children as the next generaton
on the farm

Confinued on fage &

FLEX YOUR GRAZING MUSCLES | PG. 10
Are growing and feeding hay costing your operation” Find out how bo
battar plan and ulilize your pashues

HOW DO YOU SELECT BULLS? | PG. 13

Help o leaen how beed produoin sebet Bulld bessd o thsr ksl of
maragement and be erlered 10 win prises

CORPORATE TRANSPARENCY ACT | PG. 15

WCBA has made huge sirides 1o siop e enforcemeant of the Coporate Transpanency
At wihich Wikl oresne DUtdensosme l'ﬂﬂp'ﬁ far smal DLSiness owners 10 }..m:sl'u-:ugh
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Mational Cattlamen's
Beef Association

SOUTH DAKOTA RANCHING FAMILY PROTECTED

FROM PERSECUTION

Since 1310, the Maude family of western South
Dakota has raised cattle on land near the Buffalo Gap
Hational Grassland. Today, the ranch is run by Charles
and Heather Maude whao, in addition to cattle, now also
raise hogs and crops. Charles and Heather hameschool
thedr two children, instilling in them a respect for the
hardwarking agricultural way of kfe. Betweon Charles
and Heather, their familes have a combined 250 wears
working in produchion agriculture with anly a briaf
pause during World War Il when their grandfathers’
generation served in the Armed Forces.

Since that time, the Maude family worked with their
neighbors, faderal and private alike, to build a strong
communily in the area. Charles and Heather were
fedaral grazing permittess in good standing. and their
permit granted parmission to graze thair cattle at
cortain times on the Bulfals Gap Mational Grassland.

More than a year ago. ther life was turned upside
down. Last March, the LS. Department of Agriculture (USDA)
alleged that a hunter cormplained about a fence blocking access
to a portion of the grassland. Immediately. Charles and Heather
mat with USDA and agreed to a land survey to sattle the issue.
Just days later, two armed U.S. Forest Service agents shawed
up to sarve the Maudes with a federal indictment for “thaft of
government proparty,” a trumped-up charge with penalties of
up o 10 years in prison and $350,000 in fines.

These types of boundary questions are comman in the West
because many land boundaries were determined by hand drawn
maps linked 1o plwsical refources like rees or rocks, many
of which have changed in the last 100 years. The unigue and
challenging topography of the West is another reason boundary
lines might deviate from legal property boundaries but be
perfectly logical to account for a creek or a oiiff

“When a survey uses markers like ‘a large rock’ or 'a big oak
tree” as part of determining the boundary, that leaves room for

Photo courtesy of LISDA

genarations later when those landmarks change,” said Naticnal
Cattlermnen's Beel Association (NCBA) Executive Director of
Matural Resources Kastlynn Glover, who also serves as exeoutive
dirgctor of the Public Lands Council (PLC). “Especially with the
steap hills and valleys near the Maude family, it can be extremely
challenging fo actually pinpoint the boundary line batween
property, much less put a fence on the lina”

Bacause of how common these boundary issues can be, tha
federal governmant has procedures in place for remedying thesa
situations. The government can conduct a land swap ta trade
a portion of federal land for a portion of private land, issue a
special use permit. sell the small parcel, or go throwgh other
disposal toolks to address the boundary issus.

“Instead of following the normal procedure, the Forest Service
took a simple matter of cormecting historical boundaries and tried
to make criminals out of the Maudes.” Glover said. “Charles and
Heather were each indicted separataly, forcing them to retain

Continved on page 8
WACCINES AND CATTLE | PG.10

Cattle have a deep-saated history with the creation and use of
waccines, and thay're a vital tool Tor animal health and safaty

HIDDEN HAZARDS | PG. T

Processing plars corinue to find increasing numbers of foreign
abiscts in beef carcanaes and it's shining a bad light on beef

A BELLWETHER FOR BALANCE | PG. 16

Dan Cose examines lour developments thal may have & huge mpact
on the cattle market in 2025

NATIONAL
CATTLEMEN
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Mational Cattlemen's
Beef Association

NCBA SECURES PUBLIC LANDS RULE REPEAL,
PREVENTS DISRUPTIONS FOR GRAZIERS

Thanks to the persistent advocacy of the
Mational Cattlemen's Beef Association (NCBA)
and the Public Lands Council (PLC). ranchers
across the \West are celebrating a major victory
as the Bureau of Land Management (BLM)
begins repealing its controversial “Conservation
and Landscape Health” rule — commonly
known as the “Public Lands Rule.” During
the Biden administration, this rule added
conservation as an official use of federal lands,
allowing for conservation leases which could
have displaced cattle if grazing or any other
use was deemed incompatible with restoration
goals. In response to this organizational
effort and the voices of ranchers nationwide.
thie Trurmip administration and new BLM
leadership are now reversing course, preventing
major disruptions 0o catthe production and
safeguarding ranching on public lands

The Biden administration's “Public Lands
Rula” violated the multiple use mandate under
the Federal Land Policy and Management Act
of 1976 (FLPMA). NCBA and PLC challenged
the rule in a 2024 lawsuit, not anly because
it viclated the multiple use mandate, but it
also would have paved tha way for the federal
government Lo remove family ranching operations and ather
uses from these working lands. Under FLPMA, BLM is required
to balance the multiple uses of public lands, inchsding
livestock Qrazing, endrgy, mining, timber and recreation.

The Biden-ara rule would have upended this multiple use

systemn by adding conservation as a brand-new use for federal
lands without Congressional approval, In direct conflict with
axisting faderal law. The Biden administration also proposed
this rule without input rom federal lands ranchers and local
communities that depend on revenue derived from grazing.

Continued an page 7

FIVE WINTER GRAZING TIPS | PG. 8

Grazirng management it a year-round endeasor, bul a2 producers head inba

winler, here are five easy things o consider

CATTLEMEN'S COLLEGE FOR ALL | PG.10

Mew this year, all registered attendoes can participate in top-naotch
Catlemen's Colloge sessions.

2025 ESAP REGIONAL WINNERS | PG.12

Each of these catle aperations display how they've spent years working to leave
the land better than they Found & for fubure generations of catllemen and women

WINNER

ational Cattlemen

ational Cattlemen's Beef Association
National Cattlemen's Beef Association




GENERAL EXCELLENCE: NEWSLETTER

Honorable Mention

The Drive print newsletter

Cattlemen's Beef Board

Cattlemen's Beef Board, Swanson Russell



GENERAL EXCELLENCE: NEWSLETTER

Second Place

Angus Beef Bulletin EXTRA
Angus Beef Bulletin

Multiple members of the Angus Beef Bulletin team.



GENERAL EXCELLENCE: NEWSLETTER

WINNER

The Advantage Newsletter

Hereford Youth Foundation of America/National Junior Hereford Association
National Junior Hereford Association



GENERAL EXCELLENCE: WEBSITE

Second Place

Western Livestock Journal website

Western Livestock Journal

Tristan Martin



GENERAL EXCELLENCE: WEBSITE
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Worklng every day to flght for your

WINNER
NCBA.org

National Cattlemen's Beef Association
National Cattlemen's Beef Association




GENERAL EXCELLENCE: STORY PACKAGE

Honorable Mention

Maude Saga

Tri-State Livestock News

Publisher: Bree Poppe, Writers: Rachel Gabel and Carrie Stadheim



GENERAL EXCELLENCE: STORY PACKAGE

Second Place

In Good Hands

Angus Journal

Megan Silveira, Jenna Whitaker



GENERAL EXCELLENCE: STORY PACKAGE

WINNER

MULTIMEDIA

ONLINE + VIDEO

Leasding with Heart: The
Sary of Hooslerland Pork's
Jonnifer Aomero

SOCIAL POST

Farm Jowmal's PORK's Peat (2]

BEARN
HEROES

PorkBusiness.com:
hitps:/"www.porkbusiness. com/mews/
hog-pn ion/ ing- ri-giory-
i ¥i

paign=snd

A Leader With Heart

Farm Journal's PORK

Facebook:
https:.dwww.facebook.com/share/p/1 ECMBhxcnby/

IN PRINT

PORK

PORK BUSINESS/NEWS/HOG PRODUCTION

Leading with Heart: The Story of
Hoosierland Pork’s Jennifer Romero

After multiple doctor visits, tests with no answers and excruciating pain, sow farm manager
Jennifer Romero knew something was wrong. A trip to the emergency room followed by
hospital admission finally resulted in a diagnosis.

By Jennifer Shike

Movember 10, 2025 07:38 AM

It started off as a minor inconvenience: Who doesn't have back pain when they work on a
farm all day?

Jennifer Romero brushed it off becausa she didn't have time far it. As the Hooslerland Pork
sow farm manager for Martin Family Farms, she knew her team needed her to be strong.
But as spring turned to summer, the pain continued to escalate.

hitps:/fwww, porkbusiness.com/news/hog-production/leading-heart-story-hoosierand
porks-jennifer-romaro?utm_campaign=snd

Writer: Jennifer Shike, Broadcaster: Clinton Griffiths, Videographer: Mike Byers



SPECIAL ISSUE

Honorable Mention

Drovers - State of the Beef Industry - 2025 Report

Drovers

Editor: Angie Stump Denton, Art Director: Lindsey Pound,
Content Manager: Wayne Hardy



SPECIAL ISSUE

Second Place

VISION, Issue 3

BioZyme Inc.

Writer: Shelia Grobosky

Design: Addie Raber

deation: Samantha Taylor

Proofers: Jenette Masarie, Jennifer Miller, Lysney Wittacre




SPECIAL ISSUE

A SPECIAL BECTION DEDICATED
TO THIGE WHI BERVE.

WINNER

Salute to Service

Angus Journal
Angus Journal

ANGUS
JOURNAL

INLY 2025

S
FROM SHIP TO SEEDSTOCK




EVENT/SHOW PROGRAM

Honorable Mention

Beef Resource Guide

National Cattlemen's Beef Association

National Cattlemen's Beef Association



EVENT/SHOW PROGRAM

Second Place

2025 BioZyme Dealer Retreat Program

BioZyme Inc

Content created & designed by Marketing Team with lead by Samantha Taylor



EVENT/SHOW PROGRAM

| PROGRAM | S

6:50 PM

DIHHER PRESEATED BY
RED RHGUS ASSOCIATION OF AMERICA &
HIOBRARA RED AHGUS

i YOUTH EXPO s

JUNE 8-13, 2025
SPRINGFIELD, MISSOURI

FOLLOWED BY

PRESEHTED BY AWARDS CEREMOHNY, SHOW RING

AARCH TESTED. RAMCHER TAUSTED

AARCH TESTED. RAMCHER TRUSTED

WINNER

Red Angus Youth Expo Show Program
Cultivate Agency



NATIONAL SHOW COVERAGE

Honorable Mention

Goat Rancher Aug. 2025-ABGA National Show

Goat Rancher

Terry Hankins, ABGA



NATIONAL SHOW COVERAGE

Second Place

National Junior Angus Show

Angus Journal



NATIONAL SHOW COVERAGE

2025 State Fair of Texas 2025 State Fair of Texas 2025 State Fair of Texas

Livestock Show & Rodeo Coverage Snapshot Livestock Show & Rodeo Coverage Snapshot Livestock Show & Rodeo Coverage Snapshot

______

o
LIVESTOCK
SHOW RING

SUCCESS SEMINAR

WINNER

2025 State Fair of Texas Show Coverage
Cultivate Agency



SINGLE ARTICLE LAYOUT AND DESIGN

Honorable Mention

Eight Decades in the Saddle

The American Quarter Horse Journal

Designer: Clint Swearingen



SINGLE ARTICLE LAYOUT AND DESIGN

Second Place

A Life With Leather

The American Quarter Horse Journal

Designer: David Brown



SINGLE ARTICLE LAYOUT AND DESIGN

Backbone
and Bloodlines

WINNER

Backbone and Bloodlines

The American Quarter Horse Journal
Designer: Clint Swearingen



COVER

Honorable Mention

'Winter-ready' cover

Angus Beef Bulletin

Artist: Leann Schleicher



COVER

Second Place

Shorthorn Country - January 2025 Cover

Shorthorn Country

Designer: Amy Studer



VOLUME 61, NUMBER 2 FEBRUARY 2025

REB AN?

WINNER

Red Angus Magazine February Cover 2025

Red Angus Association of America
Publisher: Tracey Koester, Photographer: Lindsay Murdock




NEWSPAPER COVER

Honorable Mention

Western Livestock Journal - November 10, 2025

Western Livestock Journal

Anna Miller Fortozo, Charles Wallace, Kirby Brincefield, Mike Oldcorn, Hannah Jackson,
Tristan Martin



NEWSPAPER COVER

Second Place

USDA Cattle Plan

Tri-State Livestock News

Publisher: Bree Poppe; Designer: Tristen Polensky



NEWSPAPER COVER
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2025 YCC PROGRAM CULTIVATES THE NEXT
GENERATION OF BEEF INDUSTRY LEADERS

The Mational Cattlermen's Beel Associalion -

{MNCBA) successhully concluded its 2025
Young Cattlernen's Conference (YCC) June

5, capping off an intensive, coast-to-coast
leadership development experience for young
and emerging leadars in the beef industry. The
program, which is sponsoned by John Doang,
Tyson, Five Rivers Cattle Feeding and Farm
Credit, spans eight days and four states. Tha
YOO program offers state and breed affiliate-
nominated producers an in-depth look at
every sechor of the beef supply chain while
alzo develsping advecacy and leadership skills
essgntial for the next generation of cattle
industry leadars.

The journey began in Dermeer, Colorado,
where participants were introduced to tha
foundational work of HCBA, and provided with
an in-depth look at curfent cattlhe and bool
market dynamics from CattleFax CEQ Randy
Blach. The group explored NCBA's dual roles
85 a grassroots membership organization amnd
as a contractor to the Beef Checkoff program,
gaining waluable insight into how policy and
promotion efforts are driven by producer
involverment and input.

In Denver, the group also dove into hands-
on leadership development, receiving training
in effective spokespersan technigues and
media engagemeant. These sessions prepared
attendess to confidently communicate
on behalf of the beef industry in their

Confinued on page I3

SAFE, EFFECTIVE VACCINES | PG. 8

The regulatory process 1o ensure calfle vaccines are safe and continue 1o be
effactive is thorough and rigorous and requines the halp of protucerns.

HAWAIl CATTLEMEN'S TESTIFIES | PG. 1N

Haveain Cattlemen's Councl's Micole Galase travel: 1o D.C. to 2peak in front
al the House an the challenge of uban encroadchment and losa of farmilard

FACES OF THE FEDERATION | PG. 18
Timmery Hellper shares how hes involvement in the Fedemmlion of State Beel
Councls has shaped her perapecive.

WINNER

ational Cattlemen July 2025
ational Cattlemen's Beef Association




PUBLISHED EDITORIAL PHOTOGRAPHY

Second Place

The Prairie's Song

Angus Journal

Photographer: Julie Mais
Designer: Jaime Albers



PUBLISHED EDITORIAL PHOTOGRAPHY
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WINNER
We Like lke

The American Quarter Horse Journal
Doug McElreath



SINGLE PHOTO OR GRAPHIC ILLUSTRATING AN ARTICLE

Honorable Mention

Table of Contents

The American Quarter Horse Journal

lan Kasnoff



SINGLE PHOTO OR GRAPHIC ILLUSTRATING AN ARTICLE

Second Place

The Old Way

The American Quarter Horse Journal

Russ Grimes



SINGLE PHOTO OR GRAPHIC ILLUSTRATING AN ARTICLE

A

[al

« Freguently pushes others out

T

« &0

i
fal

oy

“Chow Hound"”

VITY

b of time at feeder

TS

ssertiveness: High

= Sociability: Low

+mp follow

“Social Butterfly"”
ACTIVITY
ves between groups

« Rarely assertive

+mp follow

“Lone Wolf”

ACTIVITY

« Mimimal interaction

+» Sleeps alone incorner

TRAITS
« Assertiveness: Low

« Sociability: Very Low

+mp follow

When Pigs Click
Social network analysis reveals new
findings about animal behavior

By lenniier Shike
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WINNER
When Pigs Click
Farm Journal's PORK

Designer: Lori Hays



PRODUCTION/MANAGEMENT ARTICLE

Honorable Mention

Weathering the winter

Kansas Stockman

Macey Mueller



PRODUCTION/MANAGEMENT ARTICLE

Second Place

'Are Record Cattle Prices Giving You Some Spending Money?”

Angus Beef Bulletin

Writer: Troy Smith



PRODUCTION/MANAGEMENT ARTICLE

WINNER

MARCH 2028

Using genomics in the
commercial cowherd

KNOWN GENETICS HELP UNLOCK
THE FULL POTENTIAL OF AN ANIMAL,
REGARDLESS OF PEDIGREE STATUS

By Rachel Waggie
Im an era where progress happens rapidly and technology constantly
1s evalving, producers who are willlng vo adapt quickly often reap the
benefits of new oppartunities. Though the nse of genomic data is not new
in the cavtle indusrey, applying it vo commerscial cowherds recently has

begun to gain more Eraction.

Jesze Luckie of Snake Creek Ranch near Achland recognized an
appartunity for genomic testing in his commercial cowherd more than
fiwe years apo. Lockie saw the value seedstock producers were adding
through genomics and knew there eventually would be a trickle-down
effect for the commercial sector of the industry. Instead of waiting to
jump on the bandwagon, he became something of an exrly adopter of the
technology among commercial cartlemen.

“We're all trying to make improvements in our cowherd,” he said, *“When
[Snake Creek Ranch] started this process, the dea was basically just to get
a good benchmark to improve upon,”

Luckie said the key ks vo kentify, and then focus on, these traits that
need to be improved within the cowherd before starting genetic testing.
At Snake Creek Ranch, highly heritable characteristics like calving ease,
growth and carcass traits are emphasized throngh the genetic selection
process. The ranch reraine ownership on all ivs calves, develops ite own
replacement heifers and feeds out the remaining heifers and their

steer mates. Carcass data then is collected and reviewed after harvest,
providing a “report card® of sorts on which Luckie judges the herd

Snake Creek currently only tests its females—using Method Genetles out
of St. Joseph, MO—and uses artificial insemination and balls with known
genetic backgrounds to produce the next generation. Lockie saild they
plan vo cull kander on age soon, reducing e masimum age of cows in
the herd from 10 to 8 years old. By turning over females quicker, he can
change and improve the genetic makeup of the cowherd more efficiently.

Luckie taid genomics are a plece of the puzzle, but not the entire picture.

“ldon‘t think penomic testing iz a substitate for good herd
management,” he explained. “It"s going to give you a baseline at the end
of the day. You can't improve npon something that you know nothing
about.”

Philip Weltmer began using genomics on his herd of
commercial females in 20014, W&S Ranch, Weltmer's
beef operathon near Smith Center, has used the genomle
results in combination with phenotype from the outset,
evaluating heifers both vimally and genetically to select
higher quality females.

I the beginning, Weltmer handplcked females 1o test,
but he soon realized there was rw!tfnfijl for high qu;]if'_v
helfers o be overlooked He expanded the genetic testing
tocover all females and quickly saw positive resuls.

*The quality is changing, we can see it in our grid daga”
Weltrner said.

The 2024 calf COOp Wak the second crop of which Weltmer
vestied all calves, both males and females, and already he
has seen the benefit of testing steers. WS Ranch uses
the lgenity brand of genomic tests offered by Meogen.
Igenity Fesder, a new feedbot test, is used for his steers.
In the first year of nsing the novel tool, Weltmer said it
was highly accurate, esfimating a finished welght within
am average of 3% of actual weight at the time of harvest
The feedlot tool also wses the DNA test to formulate a
bell curve of dates near the projected end of the feeding
phase for an animal, which Weltmer accounts for when
selecting the optimom markedng steategy for a setof fed
cattle

Luockie and Weltmer both use tissue samgples from the ear for
testing.

sy g g vl Engg

Weltmer deserilsed the difference utilizing genomics

has made to his commercial herd as night and day. Since
0, the WES Ranch cowherd has been managed ina
cookie-cutter style, following the same routine year after
year. Uging DNA test resnlts vo make genete changes

and pinpoint specific traits has improved the animals’
performance on paeture, in the feedlor and on the radl,
and he has the data to prove it. More than 20 years ago, the
firse pen of cartle Weltmer finkshed weighed an average
of 1,212 Ibs, Last year’s pen averaged 1,456 lbs He credits
improved genetics for the 244 Ib. gain he's seen over the
past two decades. Simultaneously, Weltmer has been able
to find a “sweet spot” for ribeye area (REA) and produce
consistent results for that charscteristic. Through precise
genetic selection, he took the herd's average REA from
about 12 inches up to what he considers optimal, which iz
somewhere between 13,5 and 14 inches

While some may think genomic testing only benefits
larpe-scale peoducers, Weltmer believes the opposite. He
stressed that utilizing critical genetic data may be even
mire important for prodicers with smaller herds. This

is becanse the risks associated with retaining a female
with essentially unknown genetics increase as herd size
decreases, potentially both slowing the rate of genetic
progress a3 well as lowering the value of that animal’s
offspring. For example, two replacement heifers in a herd
of 20 females equate to 10% of that cowherd, a slgnificant
partion of genetic potential. Genomics conld help that
producer narvow down the best heifers to keep that wonld
further the genetic progress of the herd rapidly and
imcrease the valee of offspring from that female while
negating some of the risk factors.

MNeogen Territory Manager for Kanss Rick Plortmiller
broadly described penomics a8 2 visk managemnent

tood. More specifically, he explalned ivas the sclence of
Incking at genetic markers that indicate differences
betwesn animals and thelr genete potential, or wharan
animal isexpected to do under the perfect conditions.
Howewer, genomics ks not 3 guarantes of how an ankemal
will perfiorm; phenatype, environment, nutrition and
menagersent also have an impact.

Plortmiller compared the value of genetle testing to

the value of time. He said, eventually, the animal likely
will sort out the answess o producers’ guestions, bat

with genomics they can be fonnd and changes made ina
fraction of the time. As a bagic example, it traditionally
would take nearly rwo years for a black ball wo show
whether he carries the gene for red coat color: the first year
o grow and marre, and then 283 days gestation for his
first affspring to be born, Through testing, those markers
can be identified at birth and knowledge of coat color
status used for selection and management purposes.

The more a producer knows about their berd, te mare
they can base decisions on mnt:ily:ing|hr amimnals with
Increxsed profic potential and less sk, Plortmiller sabd.
Genomic testing can be adapted to benefit all types of
producers, regardless of individwal goals 'With the ability
to manage risk more specifically and the tools to pinpoint
animals that can help reach a certain target, commercial
producers can be more efficlent than ever befare.

Generally, the process of genetically testing animals ks
straightforward. DNA is collected from an animal at

any point in irs life, either through blood, hair, semen or
tissue samples, After DNA has been collected according
to the chosen company’s protocols, samples are sent to
the corresponding labaratory for testing. Producers wark
with the company toidentify which tests they want tonse
and results ypheally are delivered within a few weeks of
submission. Then, producers are able to customize their
results, selecting which data points to congider when
making decisions for the herd or prioritizing certain
traitz over others from year to year. In general, field
representatives are avallable for interpretation of results,
though ﬂrn%rf:wryhrwrnmmrzniﬂ

Ultimately, Luckie and Weltmer agree the cost of grnnmir
testing is covered many times over by the value added to
the cowhend when the data & utilized.

“This isn't an expense in 3 heifer,” Plortmilber said. *It's an
investment in the cowherd. If yvou know where you want to
go, [genomice] can belp you get there.™ W
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Using genomics in the commercial cowherd

Kansas Stockman
Rachel Waggie
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WHEN PRICES
ARE HIGH

Cattle buyer and ag lender
reflect on record cattle market.

Story by Jena McRell
Phaotos by Kotie Barnett

5 Cralg scarmardo opens the door from insice his

pickup, he's met with a flood of familiar sounds

bawdineg cale ey gates and the rnumible of
a semi-truck in the dis ce. Hours before sunrisa, the
crewr at Scarmardio Cattle Company near Caldwell is busy
settling in nesw arrivals Trom the pricr day’s purchases

The team of buyers attends nearly auctions each
week across Texas, fillimg orders fior ker and feedyard
8 he South and Midwest Every day the
ping point for cattl v thes wiay' to thair

facility ic the
next destinathon.

Craig walks the pens in the early maorning light and
looks over the stock one by one. In one corner, there
is a 58t of freshly weaned cahvwes ready to run on
whaat pasture in Central Texas. In another, a group
of backgrounded feeders d ved for a feadyand
in Nebraska

O job is to put cattle in the right place at the right
time to mazimize their value.” Craig says. “We work to
make both parties, the buyers and the sellers, happy.”

Scarmardo Cattle Company & one of several family
businesses established by Craig's father, Pete Scarmardo.
Right out of high schodl in the 705 he purchased
a fow head o le and leasec W pens. From
there, Pete pursued his drearn and built a future in the
agnculture industry for his three sons: Scott, Craig and Ty

"It boils down to hard work,” Cralg says of his father.
“Some gies wark, and some are kessons, but he
gets up and goes to wark every single day.”

Decades ago, o one could have anticipated weanad
calves brimging per head or $2,000 eig ht-weight
steers. Today's record-nigh cattle prices Dring profit

Ut also a high-stakes game of financia
planning. Craig says keeping a close eye on the ledger
and maintaining a streng relationship with a trusted
agrculi lender is key.

“Whether we're buying auction calves, calves off the
ranchar a sting of yearlings off winter pasture, the
amount of dollars we are handling s &x werially
bigger tham it was five years agoe,” he says 50 iTs been a
hittle toug her to operate, We've put more capital at risk

an smaller mangins.

WINNER
'When Prices Are High,"' January 2025

The Cattleman
Writer: Jena McRell, Grant Company
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- Quality
Takes

Growth curves favor greater carcass premiums with increased

days on feed.
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WINNER

'‘Quality Takes Time'
Angus Beef Bulletin

Writer: Miranda Reiman
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From Tragedy to Legacy

DTN/Progressive Farmer

Pamela Smith
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“Calves Worth More Than Corn'
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Better Beef

How the Gonzalez family is proving Brahman genetics
belong in the carcass quality conversation.

Story by Shelby Kirton
Photos by Koylo Jennings

nen Amber Conzakez and her husband
first started dreaming about building a
ranch, they tried 1o envision what type

of cattle would graze their pastures
Without hesitation, her husband Raul
Conzalez Jr. said. ™ want to raise Brahman
cattle’ Conzalez laughs when recalling the
moment. *Brahmans?” she answered him.
“People don't even think theyre edible!”

Though first-generation ranchers themselves,
Raul's great-great-grandfather ran Brahman
catthe in Mexico, planting the seed of a dream
that would one day take root in Texas

In 2015, the couple took their initial steps
forward by purchasing land in Bastrop and
buying their first regstered Brahman heifer
shartly after — laying the foundation far what
would become La Estancia Ranch.

Taday, the Conzalez family manages a herd
of about 50 head. mostly purebred polled

Brahrman, with some F-1 crosses 1o meet markat

demand. They launched Brahman Darlin’ Baef
ir 2023 wo market beel directly 1o conSUMEns in
nearby Austin. And in pursuing their passion,
theyre proving the stereotype “tough, Brahman
beaf” belongs in the past

Shifting consurmer perceplion can be mare
challenging than changing Brahman-based beef
itself, but the adaptability on the ranch and in the
rmarket reflects the nature of the catthe

*Brahmans have a hways been about
adapta bility,” Thrift Says. "Now we're just adapting
the narrative, too.”

For the Conzalez family, educaton & part of
the mitssion to rewnte the breed's story. Direct
marketing gves them the oppartunity to frame
Brahman beef diferently. When Amber interacts
with customers, she shares the history and
adapta bility of the breed

°It's not just beeatf it's heritage, it's
sustainability, it's something unique,” she says
‘People love the idea of eating a steak that comes
from a breed built for Texas conditions. Onoe they
taste the beef, the story sticks.”

The appeal of Brahman beef isn't imited to
Texas, Around the world, consurmers in Latin
America, Asia and the Gull Coast regions heavily
value Bas ingicus cattle. According to Thnft, many
countries regard Brahman as synomymous with
quality because of it adaptability. “The LS. has an
opportunity to tap into those export markets by
branding Brahman beef not as a compromise, but
as a premium product” he says

Armber sees the same opportunity, too, “We'we
had customers frorm other countries who tell us,

This is what we grew up eating.” For them, it's not
new — it's nostalgia, and that's powerful

A LIFE THEY LOVE

Looking ahead, Brahman Carlin” Beef isnt
stopping at steaks and ground beef. They've
launched a line of skincane products using beell
tallow. "It's just another way these cattle provide
for us" Amber says

Most impaortanthy, she sees Brahmans as part of
har farmily’s legacy

She says the hope is Brahman Darlin’' Beef is not
just a business, but a way of life that can sustain
future generations. That vision, which blends
hertage, hard work and a commitment to betber
beef. is what keeps the family pushing forward
even when the challenges seem steep.

16 | THE CATTLEMAN tscraorg October 2025

WINNER
'Bold Flavor, Better Beef,' October 2025

The Cattleman
Writer: Shelby Kirton, TSCRA
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Mexican Border Closure Burdens Texas Feedyards
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Jennifer Carrico
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Poisoned Pastures
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Chris Clayton
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WINNER
'The Road Ahead,' June 2025

The Cattleman
Writer: Jena McRell, Grant Company

THE ROAD AHEAD
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Beef Producers, It's Time to Speak Up

DTN/Progressive Farmer

Jennifer Carrico & ShaylLe Stewart
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“Common Ground: It all starts by defining your breeding
objective.”

Angus Beef Bulletin
Writer: Mark McCully
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WINNER

Angus Beef Bulletin

March X125

¢The Editor

Before you pay extra, put the difference in perspective.

E's bull-sale season. As you comb through
your options, whether you are selecting
:J-\:ur next herd sire from amzngsr_vcnur-
go-to seedstock supplier's offering,
artending a sale of using Angus Media's new
global sale book search (see page 132),
theres a table | encourage you 1o use

it"s called “Accuracy and Assooated
Possible Change,” and it can be found
.:vs'.,;.bnr.-".--i.".fécc.ﬂﬂ'_ Youl can

online at

navigate to it from wwavangus.ong by
Shaima Hermel, editor  chossing “Tools B Resources” in the

ion and selecting “Accuracy

sherme @angus.org upper nanig
and Possible Change™ from the submenu.
It's a big table, but it is oh so important in putting differences in
expected progeny difference (EPD) values into perspective when
are pricing your next herd sire. Bull A may excel in calving ease direct
(CED) by 3, but is that enough to matter? Bull B may have 10 pounds
(lb.) more weaning weight W) EPD, but is that encugh to maties?
The answer is it depends — on your breeding objectives, but also

on the accuracy and the assodated possible change in those numbers

Basic concepts

Accuracy (Ace) i easy. Think of it as the confidence we have that
the current EPD will be the animal's true EPD. Sires used heavily in
miultiphe herds through artificial i
values of 0.95, or even 0.9%, meaning we are 99% confiden
EPD iz his true value.

While the best genetics in the breed may be being born right now,

1 that bulls

they will start with EPDs that are pedigres averages of their sire’s and
dam’s EPDs and an accuracy of 0.05. As registered Angus breeders
submit data (indeidual pr:-'fcm'nar'cc, Eenomic pr-:-ﬁ e and progeny
a5} o Angus Herd Improvemnent Records (AHIR"), the
increase. Whie most yearlings won't have progeny,
RENOMIc testing can provide prediction insight equivalent to having
progeny (see “Progeny Equivalents™ table at hrrps; /it e 3stabesPE)

and get us to accuracies on yearings of 0.35-045

Possible change is really pretty simple, too. For each 0.05 accuracy
for each EPD, there is a possible change value assigned. Thatvalue is )
srandard deviation [

Fig. 1: Comparing EPD profiles of bulls

Bala et EFa Mt D34 [

Animal performance within a population wil fall F
within a normal distribution = that bell-shaped curve \
with most animals (68%) fal ng within 150 of the \

average, 95% faling within 2 50, and 99%
falling within 3 SD.

Tied 1o an accuracy value of 2 bull's EPD, it also gives us a window
within which we can expect a chosen bull's true EPD va we 1o fall. For
example, at an accuracy walue of 035, the possible cha nge value is
10.2 for WW. I cur bull has a WW EPD of &7, we have a 68%
confidence his true EPD will fal between 56.8 and 7.2 (67 = 10.2)
W would have 95% confidence his true EPD would fall within 46.6
and B74 (67 + 20.4) |b.

Seem like a large window? At 0.80 accuracy, the possible change

value for WW & much less — 3.1, Corsider a bull with a 67 WW EPD
at (.80 accuracy, With 88% confidence, we would expect that bull’s
true EPD to fall within 3.9 and 70.1; with 95% confidence, we would
expect his true EPD to be between 608 and 73.2.

Another point, to be “statistically differe values must be at least
1 5D apart. With a 0.35 accuracy, a YWW EPD of 70 would not be
sigrificantly different from a W\W EPD of 85. However, at 2 0.80

accuracy there would be a significant difference.

Putting it into practice

50, knowing what we know, how do we Compare the Two 5215 of
EPDs in Fig. 17 Let's start with CED. Bull A hasa 7.0 CED; Bull Bhas a
13 CED. At an accuracy of 0.35, the ble change i 6.7, putting Bu
A5 1 5D window a1 0.3 o 13.7 and Bull B's window at 6.3 1o 19.7. With
only a &-b. difference, the CED EPDs of these two bulls are
ngrlh-.':\r":.' different, but it's close. How much problem calving ease

is for your herd will determine if the difference is significant enough
for you to pay more for.

Look at weanng weight. Bull A has a Ww of 67 at a 0.42 accuracy,
for a 1 S0 windx 576 w 76.4 (67 £ 9.4). Bul B has a 79 WW EPD
ar a 0.45 accuracy, for a 1 5D window of 70. 79+ B6). Whie
there i some overlap, there is a significant difference in the two bulls
If you sell at your local auction market soon after weaning, Bull B

W advantage may provide the greater reason to bid higher.

One more. Marbling. Bull A has a marbling EPD of 0.94 &t 036
accuracy. A possble change value Df‘:‘..-‘L"g"«E“E a 1 50 window of 0.74
o 1.14. Bull B has a 0.71 marbling EPD ar 0.41 accuracy. A 018 possible
change vides 3 1 5D window of 0.53 to 089, If you retsin
ownership through the feedot or want to increase your score on the
Genetic Merit Scorecard™, there's a real difference

Each bull has his own advantages; but, as you compare EFD and
dollar value profies, don't just look at whether the EPD is numericaly
higher ar lower. Consider the accuracy of the EPD, how much it cou'd
charge (possible change) and whether two values are significantly
differenc. A

“From the Editor: Before you pay extra, put the difference in perspective.”
Angus Beef Bulletin

Writer: Shauna Hermel
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Capture the memories

WHERE | COME FROM

LLILIT ]

"HELLD?" 1 ANSWERED,
tewtering the phone be
tween by my ear and
shoulder as | carmied feed
teonr chickens

“Mvou seill wans to take
s plctares, now is your chance.” sy b
band, Dan, growled through the phone.

Tk isventory of ey shably sppes-
ance: gthlesic shoms, mud boots, old T-chirt.

Sigh.

Sweat dripped from my brow as |
thought el all the rrasons why 1 shouldal
b in froet of the camera. These was no time
t0 shower, o tine to put on makeap. and
defirdtely no time to lose 50 pounds

Al woek 1 haad boen trying 1o organize

am evening for a few family wheat harvest
phetos. Each tinee. [ was nuet with a variety
af very seal faren excuses, Like

“Rain is on the way!

“I'ns trying io finish this field befiore dask™

“We'ne broken down”

oy perscmal fvorite, T just eeally
not in the maocd ™

Fair enough.

1 basd given up om my chamces of smag-
ging any shots of cur sweet gieks stasding in
amnber waves of grais. But now, as he pulled
it thee last ficdd, Diam changed his nuind.

The sun was sctting. and our time was
runmizgout. The girls s | quickly hasged
ansd drove 4 few milles o the wheat field.

Dan climbed down from the combine
to greet us im filthy bhee jeans and & stained
shing, A tired smile formsed bebind his
scrusfy, usshaven face.

Bopus poists for authentscry, mgha?

1 snappeed some phyotos of Than, Clare and
Saella, thisiing weil bave a bandiul of wis-

REGULAR COLUMN
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peri. Wi smiled snd lasghed and had the
best time. | chamsily balanced my camera
o the b o the car for a sel{-timer sheot of
e all ksenwing that capuring lour perfoctly
rimed smiles was nearly impossible.

MEMORIES FROM THE LENS
By friemed Fabey Stewan ha a phows peojea
called Hands of Harvest, where she photo-
grapis fammilies working on the farm, par
Bcularty during harvest and planting, Haley
warys s waasts 8o make supe Garm Casilies
mever foaget working slongaide the genera-
tions who came before.

My famnily is as guilty &= any for not pho-
tengraphing woekidiys an the farm, Several

years ago, we dgned up for the Hands of

Harvest project when my grandpa Kenoy
was still living, Haley got photos of him on
the faren — all snsibes anwl callused hands
and Carbarit coa.

Today, these photos are priceless me
mentos of a time we'll never get back.

The marning afler oue improsptu
shoot, I went throwgh the photes. Tears
welled inmy eyes at bow preciows our it
Eamilyis. how | lowe them so much my heart
corhl basrst, and how thankil Tan 1o have

FAMILY: Wt cirty clotes and swreaty faces,
wa ho0k |ast-mrirute amily PO wen sem

taken the time fo document the day.

In B0 years, @ wonl e that 1 wis
sweaty amd bare-faced and carrying a few
mere pounds than Id like. Dan wos't ook
back and see dirty. stained clothes and a
wrully face. Wi will uee o Family st as we
are right now — all of the messy, beautifal,
perfiect details of hfe m the sunvmer of 2025,

5o, here's your sign to take the pichares
anal sarve the memosy. Dail while the prople
vou bkove are still hese sod while yous children
ape stil bele, because tme sure is 3 thief.

Haynes wriltes from her Oalford farm.
Ermanl ber at |>rl|1|ilhn(|nrdndﬂa 1,
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The not-so-glamorous side of living on the farm

WHERE | COME FROM

oPiNIgE
BY BETTY BAYNES

DAN OFENED THE roet
doar, and his gaze met
mune. The look on bas face
meant one thing: Same-
hsirng s o,

‘Don’t go locking fior
Jesse,” he said softly, knowing our 3-year
old. Clare, was within carshot.

Ny
Clane's faverie kitten, poste. The firss litner
borm a1 the farm, posic. The kitten Clane
sneaks info her bedroom, Josie.

“What happened?™ 1 asked, abesdy
knowing the answer.

He dropped bis gaze and shook his head.

th mo. This ome i going o heart.

mach dropped. Sweet Josie

THE CIRCLE OF LIFE
I turned 30 thas year and have lved on the
farm for meost of my life

e bovedd — andd lost — cousalens ani-
meals. And yet, itmever gets eaier

I can still remnemnber the phone call to

my college dorm., foar hewrs from beme.
when nay mom broke the news that Floney:
aur poklen vt had Broken ber leg,
Sharwas 14 andwould peed 1o be put down
1 wus heartbroken.

e of the bardest lessors o the farm is
reckanisg with e purpess livestock serve
for our Cavalies,

Every year we'd rasse. fred and bove our
4-H cahves, enderstanding they served a
greater purpose. The e of those calves
helped put me through college. And todsy,
war cattde, pigs and chackens literally pat
food on ourtable.

Ty s ways, the death of aur pets
and bvestock & the hardest i ever been.
Becanse mow. notosdy do | need to face sy
v griel, but | have the near-impossible
taak ol explai death o my aminsal-
lorring, emnpathetic, wise-beyond-her. years
Soyear-old. And the proceeding cascade of

“whys" that | cant answer.

Faslier this peas, we had to pret doswen ey
childhood horse, Chief. He colicked and
didn’t come oot of 2. And even though be
was X7 and blind. if was still hard.

Chare had gremen b love "
Ine duy bee was gone,
and she didut understand why.

KITTEN: Thic itter of kitbess Bas been 3 special one, marking our first bain on the k. Clare has

brwiad Wi aach dedarly — making T blanket
| hovsw Th boss of e Farnadibe kibmen, doke, woshd e g ally chal enging 10 saplsn,  w-

greng tharn Bugs and leadrg [ham traats

“Chief 1 sick, bomey!” | told her “He's at
the docios”

Al nhat was true. Uiniil i becanss ob-
winus that bl never rosm our patuses
aqgaan. He had run his race.

Every day we wallkied 1o the barn and
Clare played 3 questions, [ isied ney bea
toanswer — and hoped that sameday thed
fioeget about the gentle Appaloosa quarter
horse who called the barm honse

Bast she iy

“Miosnmy, when ks Chief coming home? ™
Clare asioed.

CHIEF'S LESSONS
1 sat Clare dowm in the barn ona bale offay
that would never be fed.

“Homey!” I yand. “Clief was sosick that he
e gl bettes That Fappenssonmetinees”

0" she sald.

I could see ber wheels turming, and it
opered adoor forus fotalk about the reality
ol Godh design for life

t's a good remander thet everything in
e in temporany and out of our control. The
farms s & great place wo undervand God's
Rovoe: el cae and guidamce. Animals trust
and depend on us — smilar 1o how we
ol the Creator.

Lendeng animeds ikl ot aindy be caier
of ey beart hardened toward Gods furry
creabares. But hexe's the thing: | don't want
it to— anid [ don't want that for Clare.

Twant my ki s bove and respect our
anienals while they're hese, becausie meat of
them go on befiore us. | want themn to grow
wp knowing it's OK to be attached, but o
Reep iheie hearts open wide lor the sex
Chied, or Honey, or Josie that neads & swest
Brtle human best friend.

And pow, it's my job to explain why
Josie: haver't o home, sndd help Clare be
at peace withs b she gave her sweet kitry
the best possible bde.

Haymes wirites from her Owford farm.
Enmail forr et hettyamichwrstern bens com.

WE TAKE YOUk UPTINE
VEKY SERIOUSLY.

u i
By Universal Indusiries, Inc
SH) Hordic: D, Codar Folls, 1A 50613 « B00-553-4445

b )
u e WWW TUBECONVEYOR COM

DEC 2025 | 29

Frairiefarmer.com

Cattle farmers: Pawns in the world trade game

WHERE | COME FROM

LT
BY BETTY BAYNES

“THIS 15 A pure exodu
of funds from the canle
market,” our hedge broker
said as my husband and |
plamned oiar nest move on
the farmuing chessbward.

It's not that we dudn't expect cattle mar
kets to decrease. Every time we've sold
catthe in the bt 12 msonths, Dan has said,
“There's no way & can get any higher than
this” But it has.

The kicker is how it happened and what
it means for small Gty farms like curs

We're 31-year-ald farmers who grow
comm, soybeans and wheat, plus feed cattle
o supportour growing Eamaly. The last few
yean have been a challenge for the grain
side of our farm, wading through neglighle
prain markets, cutrageous input costs and
questionable trade deals.

Thurousgh it all, catthe wiere our life ralt

LOCKING HOENS WITH BEEF MISINFORMATION
Then, om Oct. 16, President Donald Trump
stated: *We woukl buy somse boef from
Jugentina. B we dotha, that will beisg oar
beefprices down”

The cammmnsent sevmingly came ot o no-
where, with ne reall policy or ade deals i
thee workes. But it didn’t matter. The damage
was done. Catthe futures opened linsit down
in the days following Trumgh conment

Dian and | wondened if the carrle marker
was on the prectpice of collapse.

Nearty a week later. Trumpbook so Truth
Social. Instead of affering sobsce. he dou-
bled demme “The Canthe Ranchers, whe |
love, don't understand that the cnly resson
they are doing so well. for the first time in
decades, i because T put Taridls on cattle
comming ints the Unived Sustes, imcluding
2 50% Tanif on Brand i 8 weren't for nse,
they would be doing just as they've done
for the past 20 years — Terribde! B would
be mice if they would onderstand that, b
they akio have to get thetr prices down, be
cause the consumer is a very big factor in
nay thinking. abso!™ he wid

And yer sgain, cantle cashy snd funses
plummeted

Thas takes the cake as one of Tramgh
most frustrating ag comments because

(CATTLE: (i the neller coaster of cument events and
carlthe m arkels, this is us — checking cows with our
GirE of the Larm we'vit worked 56 Rand 166 s s

nant anly does it issuh the insclligrecoe of
Anserical cattlemen sod women — ics -
ol Imcoepect.

“Its a fundamental misundertanding
ol the market and the drivers of beel in the
grocery stone; savs Josh S1. Peters, lllineis
Beef Association exccutive vice pressdent.
“We've been in a two-and-half-year run of
streng caltle markets, and tarills have not
Encem & trwe facsar in this”

Cattle price s musch more complex, re
flecting a decade of decreasing supphy from
dremgh, ligsidation and declining heiier
retention. At the same time, comsunmer
demand for US. beef's taste, texture and
aquuality continues to climb

Tix kieep American beef "Gt | under-
stand that we need s global market. Tomam.
taim consumner demand for groundbeet. we
e 8o imsport lean Brien feom countries like
Argentisg. Cosversely, glohal maskers help
add valse toU S beef by exparting cots that
ovar conaurners don't by, like offal.

“Thie maost masddening poart of the pred-
dents Asgenmiza ssnouscement ks that he
masde nt sbout the price of our product.” St
Peters says. “'s mcredibly disappointing
for bim s bt thiis over our heasd without
understanding that Ensily Grmens se price
takers and not price makers”

TRUE CONSEQUENCES
We operate in 3 free market tha nens an
prce discovery, not price fixing from the
government. Maybe the real question isn't
why the price af beef is vo high, but why
peuple are already oot of mosey whsen they
wiallk into the grocery stone?

As | write this, the cash price of cattle
i down almest 20 comts from whene @ was

ety works ago, Puttisg that inlo perspre-
tive, on a 1,500-pound sieer, we've lost
about $500 per head. For a small 200-head
feedyand like ours, the last two wecks have
o] S60000 s bosses

The retad beef prace has yet io respond.

T put it phainkg if we crash the cattle
market, it would 1ake moenhs foe con-
aumens 10 soe lower prices at the grocery
shore. Bt it would immeediately pop the Iife
raft for catthe foediers like Tran and me.

Trarsp touts that tarills asd erade deals
will be goad for America loeg term, bt
oo many small and mediuns sze famady
farmes willl we sacrifice in the short tevm?

“Thae ane 3 kot ol people sorn between
their politics and their pockethook” St
Peters says.

How long cam young farmers like Dan
and me wealler an environment whene
every commasdity on the farm could sigher
bose meomey or break even? Not verylong.

The farm isat just our job — it's our
e and emar B, And Ui vivend el our baved.
and our sovheans and our sweat and our
tears being pawns in the world trade game.

Haymes wiiies from her Owkford farm.
Email her at betty@midhwestern bens com
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Honorable Mention

Finding Financing For Farming
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: nert e & Tunmir -‘WamTr-aty.M-ncnsuquimdmﬂndan
hay through a vertical mixer, aa i Zanz average of 350,000 acre-feet of water per year to the LS.
maal and corn just to keep them alive,” he says. “They''®  from six of its tributaries. But with Mexico's delinquent
ot 9aining weight, but at least they're surviving. celiveries, Texas ranchers and farmers are left in limbo.

Salings, & longtime Texas & Southwestern Cattle Raikers  Last year, producers received negative water allocations,
Association member, has been forced to sell one-third of  leaving themn unable to grow essentlal forage crops.

WINNER

DELAYED DELIVERIES FROM MEXICO

Estirnated wolumes al otted to the ULS. by Mekco from six named tributares and
other accepied sources under the 1944 water treaty, The current Flve-year cycie ends Oct 25

Lo — L ST ST NG Yl 3O O Bl el 38 3 M S 15 L PRI B [7,1508 REM

AL ELMAULATED WOLLIBE [AC I8-FEET)

amm

ACCURULATED VD LLSAE | RaC il

Mexico's hesitanoe o share water with the LS. stems
from pressing domestic challenges, including sevens
droughts, municipal water shortages — particularly
in Mexica City — and the growing demands of its
agricultural sector. The country is heavily reliant on
irnigation, especially in its northern regions

As a result, citizens and farmers demand their
government prioritize domestic water needs, often
complicating efforts to meet International treaty
obligations. Janecka says these dynamics incite Mexioo
1o pray for rainfall, which has largely worked.

“It"s impossibly unpopular for a Mexican president
to take water from their own otizens to give to Texans,
particularty Texas farmers,” he says. “5o, they allow the rain
1o fall where it does and provide the water that enters the
basin But in terms of delvenes, Maxoo has apparently not
proactively delivered water in living memong"

Im the past, when Mexico claimed there wasn't emough
water W make delveries, the US. had hittle recourse but
to take them at their word. Today, technology provides a

May 2025 tscra.arg

'The Fluid Border Crisis,' May 2025

The Cattleman

Writer: Diane Meyer, Grant Company

mioné exact understanding of rainfall patterns and river
basin conditions, making it clearer than aver that Mexioo
s prioritizing its own water users while keaving Texas
agriculiune and cthes with inadeqguate supphy.

"That's whsre vwe aré in this relationship” Sulemana
says. “The hard facts are that each of the last three years,
vl SLArLEed [hi year wilh [ess waler in resenes han we
did the year before. We've hit histonical lows.”

‘Mexico is the furthest behind they've aver been in
total amount, and at this time in the cycle,’ Janecka
echoes. "W are in the most dirg Situation we'vwe ever
beean in terms of where our existing supply is at this point
in the growing season, heading into the next year. 5o, |
hawve nothing but concem.”

CONSEDUENCES

For genarations, livestock and erop producers in South
Texas have relied on imgation as a safety net during
drought. Access o water meant ranchers could stockpile
hay, ensuring their herds had feed during dry penods.

THE CATTLEMAN

HOW MUCH WATER
ARE WE TALKING?

Mexico is responsible for delivering an annual
average of 350,000 acre-feet — about 114 billion
gallons — af water to South Texas. For perspective:

It could fill the
Empire State Building

Yi2 TIMES.

Empire State Building

It could fill
Dallas Cowboys'
ATAT Stadium over

46 TIMES. AT&T stadium

It would create a

Big Bend lake across Big Bend
National Park Mational Park.
About 1.2% of Lake Mead's

full capacity of
£8.9 MILLION

acre-feet. ‘

Lake Mead

May 2025 tscraarg

without legslative approval from Washington,
D.C., and Mexico City. According to Janecka,
minutes are adopted routinely and allow for
important progress

The maost recent November 2024
development, Minute 331, marks a historic shift
by granting Mexico greater flexibility in water
delveries to the U5, Previcushy, Maxico could
only provide additional water under specific
conditions, such as when attempling 1o meet
past-due obligations

Mow, Maxico can deliver excess water at
any time, allowing for improved resource
managenment. Minute 331 aleo includes a
controversial provision allowing Mexico 1o
receive treaty credit for water releases from
tiibutaries below Amistad and Falcon resenoins,
such as the San Juan River, which U5, users
histarically viewed as fres water,

Janecka believes that while the international
Boundary and Water Commission and state-
level negotiations provide a foundatkon for
collaborative discussions, meaningful progress
i inhibited by deeper political and economic
factors. One pressing issue is the influence of illicit
actors like cartel-affiliated groups exerting control
ower water distribution in Mexios, ensuring
resources are directed to their allies while
independent farmers are left without. This gray-
market watef economy complicates enforcement
efforts beyond the commission’s jurisdiction.

Given these realities, experts say the US. must
fird ways to encourage Mexico to fully utilize
its new flexibility under Minute 331, Potential
approaches include diplomatic negotiations,
BCONOMIC INCENTIVESs Or lveraging trace
agreements o push for compliance. Janecka
SuQQests the LLS. has been tOD passive in
asserting its nghts under the LS -Mexico-
Canada Agreement and could use trade
pressure o challenge Mexico's water policies,
which disproportionately benefit Mexican
farmers while harming U.S. agricultural interests.

Securing water from Maxico has typically
required strong adwocacy from LS.
representatives and pressure from the State
Deparument. However, with the Rio CGrande
Valley holding only two congressional seats, the
region has struggled to gain national attention

L5, Rep. Momsca De La Cruz, a District 15
RBepublican, is among the lawmakers pushing
for stronger enforcement mechanisms.

In Novemiber 2024, she introduced House
RBezolution 103, the South Texas Agriculture
Emergency Assistance Act, 1o provide financial
relief to Texas farmers along the Rio Grande

THE CATTLEMAN
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Honorable Mention

New World screwworm coverage

DTN/Progressive Farmer

Jennifer Carrico
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Second Place

1 Horse, 1 Farrier, 1 Year

American Farriers Journal

Esco Buff
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WINNER

NWS Coverage
The Cattleman

IN THE CROSSHAIRS:

WILDLIFE

AND NWS

Diligent surveillance efforts are erucial to protecting against New World screwworm.

By Digne Meyer

ranch truck joits along & dirt road, crawiing toa
stop as its headlights illuminate a hunting blind,
In the dark morming twilight, a hunter climbs in

and settles into a folding chadr, rifle and binoculars ready.

As dawn breaks, sunhght reveals a few fawns does, binds
and young bucks at a distant
Suddenty, a doe freezes, sniffing the air. Glassing the
ridge, the hunter spots & 10-point buck emearging 200
yards out. Heart racing, he steadies his 270 Winchester,
aims and fires, The herd scatters — except ane.
mnﬂlddnhuudmnmphmnmmn
‘warld to Taxas for its abundance of garme,
white-tailed desr. By far, wﬂb-ﬂhdd-mﬂ-mut
mmwwwmum

Writer: Diane Meyer, Grant Company

Today, with rural economies and landowners
increasingly reliant an income from wildlife management,
the stakes ane especially high to protect wildlife
populations. As the threat of Mew World screwworm
approaches the LS -Mexico border, serious efforts are
undenway to salegu and Tesxas wildlife.

A fly that feeds on the lving tissue of warm-blocded
lﬁmuhmuﬂmm its toll on livestock. This

NOT-SO-NEW
WORLD INVADER

More than &0 years after New World screwworms were
eradicated in Texas, could the flesh-eating flies return?

By Diane Meyer

eached acrescendo as it reared above a
pasture near Fort McKavett. A trall of small
boxes followed in its wake, descending upon
live oaks dotting the countryside below.

The falling carge promised much needed
repriese from an unrelenting endemic enery:
thie New World screswonm.

Sirnilar to the comman blaw fly, the NWS
species has a critical distinction denoted in
its scientific name Cochliomyia hominmarasx,
maesaning “eater of humans” Instead of infesting
dead tissue, NWS feed on living tissue of all
warm-blocded mammals, including humans,
livestock and wildlife.

Te distant hum of a light transport aircraft
i

Airborne bowes were always a welcome sight
Lo a then-30-something Jimmie Powell and the
cowboys of Sk Mile Ranch.

On each release, abaut half a million sterile
make NWS flies would swarnm the area, ready to
mate with female flies within a few miles of the
drop zone. USDA scientists developed this form
of genetic control, known as the sterile insect
technique, in the earhy 505,

By 1958, the prograrm had eradicated
Serewwarms from the southeastern states, and
efforts to nid the Southwest of the fly began
about three years later

During that tirme, NWS infestations cost the
region's producers an estimated $50 million
te $100 millian annually. Crowing up, Powel
remembers rding horseback from sunup t©
sundown, checking cattle, sheep and goats for
open wounds and infections

“We were losing abowt 7% of our lvestos
the screwwaorm,” he re

wcts “If you |T||‘.(:'J @
case, it didn't take very long for that case to get
bad, and the anmal would lose health because
of infection.”

Powell, a Texas & Southwestern Cattle
Raisers Asspciation past president who was
Instrumental in eading the state's eradcaton
initiatives fram 162 to 1966, still cites
Screwworms as the biggest challenge he has
faced as a rancher.

“1 just can't imagine anybody allowing the
Screwworm problem 1o Qo again like it was,”
he says




COMMENTARY OR ESSAY ARTICLE

Honorable Mention

Don’t Ignore the Nudge

Farm Journal's PORK

Jennifer Shike



COMMENTARY OR ESSAY ARTICLE

Second Place

The greatest

Kansas Stockman

Scarlett Madinger



COMMENTARY OR ESSAY ARTICLE

WINNER
Cattle Culture

Angus Media
Lindsay Sankey

CATTLE CULTURE

The Provider

Lreneroat)y maiters.

She popped & quarter st the can
lisck and pallinl i free — one of thess
wrmuall niwaks thai marked her rare
oy off the farm. Frrands in toum
wrren | glamesies, i they wenea
hresk from sortisg herd) netes and
checking wanerers. Inside Aldi she
imdile her wary o 1he dairy ssoion,
walvimg behirsd a couple chisiing a
gallon ol malk. They were sborw andd
delisemare in their dairy s2bmlion,
croaxiy itemms off 3 kandwritien
lisg, Thar dsthes were thin, wien
anal misk neardy warm mninsgh for the
hiting Indasa cold, She noticed, ne
dida’ judge.

Farmi lolkis ks Bevter D il
ol ca' Alwieys 1ell somosiies sl
Iry ool iing Eroin the ounside. That's
adin e Lk esainke

They apulogined o Bring in the
way, She smiled, Mo bother She had
tme iy, Later. in the checkout
linee, ghaz Fround hersel { bohingd the
saine couple. The s was qusstly
couriiig bilk, checking ks pockets

"1 dusir’t think | berve cmonigh,” ke
whisgered 1= hi wik

She dug through hes purse and
came upwith a few crampled dollars.
Together, they kooked at their

groceries. irying o deckds whar they
could do withins.

The cashier seanned the iberm and
gave the inial. The man korded cuver
their sy,

“Fras're shaort.” the cashier wd
genily, L4l

The coiiple begam reviswing their
Car agaln, 1rving 1o chioose wha 1o
b Behiingd

"My raich ane voil shien ™ 1hie
woanan Bohind ithems anked

#1140, the cashier repraind

“Well, Fvw gart that,” b gaid
resching inin her purse and handing
eter the enact amourt. The couple
ik visisly relieved and thasked
beei ave il Himies. They lelt with
everpthing they needed

Shie chatted beielly with
the cashier: Thay both agreed
bghiheariedly thai everpome’s boom
there. Parming seaches you humilic
Wou learn tesstretch & dellar, g0 help
il ol e, del Lo sccep hielp

wlken vuil newd #.

She pached her bags, returmed her
cait amd retricvad her quartes. Thes
she leslinl hew car and settled in for
the dirfee 1o the hank.

T car is sach 2 meesy l.hr.

minrEnad 1o heresdl. organizing the
passemger seal and comaoke. She liffed
u izhlet and her herd noges feam the
munming and pamed.

Themn, Baneath the wlack of papess
F140

Agorovs 1w, By phone rang

“HI, M. Wiat s up?” | askeid

“Hivy, da | have 3 aory o il - ohss
sabil. b woice Dall of €nergy.

1 lediied Bk i iy ollice chair &
she told me what had happeead. Like
hir. | goe chills

She g, and snmchaow, dha pat it
hack

b i a simall asaoune, bat i
caEried wehghin. A it fermil e
vt gencieaily docsinl always po
uiniieed; and olven, it Bnds s
iy haek o s Wikt her throigh
& sirarger's kindnes or a hit of
unesperied grace, the help we offer
has & way of peiurning. jest when we
least expect i

Fis ciii Asges limily, ®% i genlle
niudge to keep dhvwing up fee cach
pther. Whether it's $1.40, 2 woed
ol encoragement of a seghbaily
Erece, prnesomily matters. Ofies, €5

emough to make all the difference @
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Attitude, work ethic trump talent, Greenway says

North Dakota Stockman

Julie Ellingson
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How | conquered my digital habit

Midwestern Lens

Betty Haynes
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All Aboard Harvest Crops and Cattle Expo HPJ Talk I|Ed Subscribe [ Digital Edition & Newsletters 2 Login Q. Search

#]JOURNAL CROPS == CATTLE

Classifieds Crops Livestock Home & Family HPJ Originals Regional Events Machinery Markets Opinion

BEEF, COW CALF, LACEY VILHAUER

Barbed wire—holding up since the 1800s

July 04, 2025

FARMERS & RANCHERS
Leeslock

SALINA K5 *+ 785-825-0211

Mike Samples Kyle Elwood

Check our website for consignments
and updates at fandriive.com.
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CROPS == CATTLE

CONFEREMCE & AG EXPD

A HIGH PLAINS JOURNAL PRODUCTION

WINNER

Barbed wire—holding up since the 1880s
High Plains Journal

Lacey Vilhauer



SINGLE-PAGE AD

Honorable Mention

Schrader Ranch

Generation 6 Marketing

Designer:Peyton Schmitt



SINGLE-PAGE AD

Second Place

lgenity: Your Roadmap To a Better Herd

Neogen - Igenity

Neogen Marketing and Creative Team
Lead creative: Matthew Hall
Lead writer: Anthony Ling
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STATEFAR | SEPT 26 - OCT 19, 2025 [N
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\
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2025 State Fair of Texas
Cultivate Agency
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State Fair of Texas

Cultivate Agency
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WINNER

Grow With Gelbvieh - Feedlot 1/2 Page Ad
Gelbvieh World

Designer: Malerie Markley



ADVERTISING CAMPAIGN

Second Place

Pedigree International Savanna Breeders

Goat Rancher

Allison Ramirez
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RED CARF F'ET REDs

ADVERTISING CAMPAIGN
‘ -

| YOUTHEXPO | YOUTH EXPO | .

1

I

SHC :
DEADLINES [§)4cs[E] THE 2025 PREMIUM BOOK |
, S +Oh 1S NOW PUBLISHED. !
DEADLINE TOSLBMIT DFHA: : - i
I

ENTRY DEADLINE: =) i !
1

I

OWHERSHIF DEADLIME:

DEADLINES

DERDLIME T SUBMIT DriA:
ENTRY DEADLINE:
DWHERSHIF DEADLIME:

LATE ENTRY DERDLINE: LATE ENTRY DEADLINE:

WINNER
Red Angus Youth Expo

Cultivate Agency
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PLAN FOR A GREAT HARVEST " o

| R WHITE GOLD 2%
and REAP THE REWARDS . » - D et o
* Resilient and Adaptable -a‘r Sl E e A A

* More pounds on the trailer! J A 2026 SAVANNA SPECTACULAR
* Fast growing kids! . y y September 25-26, 2026

* High twinning rates! P aW, | Ozavk Empive Faligrounds
= o = J007T N Grant Awe, Springfield, MO 65803
* Prolific Bucks! _ -

SPONSORED BY THESE BREEDERS:

MELMZ RANCH

Wiks & TJ Fabm .
Enguisad TX |
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SIMPSON'S HILLTOP SAMANNAS
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o T THE
r-lt:\-:lr’::l:lﬁ.l:::llgﬁ.ll com :i:;‘ﬁ;‘:;::ﬂllmﬂ w‘"“l“ﬂ ‘

| cHoICE

 PECHGREE INTERMATIONAL —

Al FGETRS 4§

h“:ﬂll ";I‘? P EDIEREE INTERNATIONA I_ www, pedigreeinternational.com f

The ariginal Savanna reqistry. pedigree@pedigreeinternational.com

WI N N E R e 417-327-2774 = st 2000
Savanna Spectacular Announcement

Goat Rancher
Alison Ramirez




LOGO DESIGN

Honorable Mention

National Swine Registry | Sires of the South Logo

Inman Collective Marketing Group

Savannah Hopkins and Ruth Inman



LOGO DESIGN

Second Place

2026 National Junior Angus Show - Bases Loaded in the
Bluegrass

American Angus Association
Molly Biggs



LOGO DESIGN

P22 NUDGEWINK PRO BOID

F
Pressio No. 52 Regular

WINNER
2026 Red Angus Youth Expo Show Logo
Cultivate Agency



BROCHURES, FLYERS AND DIRECT-MAIL PIECES

Honorable Mention

Grow With Gelbvieh - Maternal Excellence Flyer

Gelbvieh World

Writer: Megan Underwood
Designer: Megan Underwood
Photographer: Audrey Powles Photography
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Second Place

2026 National Junior Angus Association Membership Mailer -
Your Roadmap to the NJAA

American Angus Association
Molly Biggs
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@ THE VALUE OF THE BEEF CHECKOFF
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The most recent (2019-2023) Return on Investment (ROI) study revealed that Te learn more
every dollar invested in the Beef Checkeff returns approximately $13.41 about the
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WINNER

Unlocking the Value: What the Beef Checkoff Brings to Dairy Operations

Cattlemen's Beef Board
Writer: Davis Gidney & Chad Smith - Cattlemen's Beef Board, Designer: Sami Wallingford - Made of Design



LIVESTOCK CATALOG

Honorable Mention

Bowman Superior Genetics 'Profit by De$ign' Sale

Shorthorn Country

Designer: Amy Studer



LIVESTOCK CATALOG

Second Place

Bar X 525

Angus Media

Ella Barrett
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WINNER

National Swine Registry | 'The Draft' Catalog

nman Collective Marketing Group
Ruth Inman




ANNUAL REPORT

Honorable Mention

American Angus Association Annual Report

American Angus Association

Jaime Albers, Sarah Moyer, Molly Biggs, Molly Loughridge,
Jessica Hartman and Emily Grund



ANNUAL REPORT

Second Place

2025 Angus Foundation Impact Report

American Angus Association

Molly Biggs and Ryann Kats



ANNUAL REPORT

OCT. 2025 DEC. 2025 JULY 202

HYFA

2024-2025

CELEBRATING A YEAR OF

NOV. 2025 MAY 2026

WINNER

Hereford Youth Foundation of America Annual Report

Hereford Youth Foundation of America
Chloé Durian




MISCELLANEOUS DESIGN

Honorable Mention

Female Foundations

Angus Media

Savanna Simmons
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Second Place

Golden Tickets

Stock Show Trendsetters

Designer: Abigail Drewitz
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PUBLICATION WEBSITE

Honorable Mention

Western Livestock Journal website

Western Livestock Journal

Tristan Martin



PUBLICATION WEBSITE

Second Place

Angus Beef Bulletin webpage

Angus Beef Bulletin



PUBLICATION WEBSITE

msus Programs ¥  Tools & Resources ¥+  News ¥ Shows & Events v Marketplace ¥ About v Search Q
THE BUSINESS BREED

ANGUSJUURNAL About ~ News ~ Our Media ~ Podcast v Subscribe
= > g ML
| | —— o e

— -

.. e P e

WINNER

Angusjournal.net
Angus Journal



ASSOCIATION WEBSITE

Honorable Mention

NCBA.org

National Cattlemen's Beef Association

National Cattlemen's Beef Association



ASSOCIATION WEBSITE

Second Place

Junior Red Angus Association

Cultivate Agency



ASSOCIATION WEBSITE

American ABOUT MEMBERS RESOURCES BEEF SHORTHORN COUNTRY NEWS EVENTS  JUNIORS
SHORTHORN

ASSOCIATION

"We're America’s First’ beef breed association, supporting me >mbers and
advancing family-friendly Shorthorn genetics."

BECOME A MEMBER — DIGITALBEEF/REGISTRY —

A

WINNER

American Shorthorn Association - New Website

American Shorthorn Association
Innovative Media Creators (IMC) with provided direction from American Shorthorn Association staff



BREEDER WEBSITE

Honorable Mention

Katie Colin Farm Redesign

Angus Media

Lauren Hitch



BREEDER WEBSITE

Second Place

Shaffer Gold Rush

Cultivate Agency



BREEDER WEBSITE

FCO ANGUS

GENETICS

HOME  OURSTORY  BREEDING PHILOSOPHY BULLS FOR SALE  INTERNSHIP PROGRAM CONTACTUS

ECONOMICALLY DRIVEN - ECOLOGICALLY MINDED

WINNER
ECO Angus LLC
Angus Media

Lauren Hitch



LIVESTOCK-AFFILIATED WEBSITE

HAE  ABOLT  ECPES  CONTRE \.[l[:l:“. o w0 P
X

FARM-TO-TABLE MEAT

START SHOPPING

WINNER

Feast Local

Generation 6 Marketing
Website Designer: Haylee Supple; Existing logo design provided by Robin Kleine, Girlfriend Original Promotions, LLC



CAMPAIGN OR LANDING PAGE

Second Place

Common Ground Coalition

Grant Company

Created by: Grant Company
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WINNER

“Female Foundations”
Angus Beef Bulletin



DIGITAL MARKETING CAMPAIGN

Second Place

National Swine Registry | 'The Draft' Digital Marketing Campaign

Inman Collective Marketing Group

Ruth Inman and Allison Wheeler



DIGITAL MARKETING CAMPAIGN

POLLARD

FARMS
DIGITAL

CAMPAIGN
I\ [V SMEDIA

WINNER

Pollard Farms Digital Campaign
Angus Media

Mackenzie Leach, Whitney Reever, Cate Doubet

CAMPAIGN
OVERVIEW

WHAT WE DID

Dbjective: The objective of the Pollard Farms digital campaign was to drive gualified Angus breeders and commercial cattlemen
traffic 1o the Pollard Farms sale book, increasing awareness, engagement, and visibility of the sale. Ultimately, the goal was to
support a seccessful sale by placing the sale offering in front of & highly relevant, motivated audience during the critical
pre-sale window.

Goal: The primary qoal af the Pallard Farms digital campaign was ta increase traffic to the Pollard Farms onling sale book, boost
overall sale visibility, and contribute to a successful sale outcome. The campaign ran from August 20, 2025, through September
20, 2025, strategically aligning with the final promational push leading up to sale day.

Audience: The campaign targeted highly qualified Angus audiences based on Angus.org user data. Targeted segments included
users who had vizsited or interacted with:

* Breeder-focused content

* Commercial-focused content

* AL login page

* EPD search page

» BHale books page

* Sale calendar page

* Sale reports page
These audience segments ensured the campaign reached active Angus breeders and commercial praducers with strong
purchase intent

Campaign: The Pollard Farms digital camipaign consisted of a combination of display ads and video retargeting placements
served to Angus audiences across Facehook and premium placements on the highly trafficked Angus.arg homepage.

Video retargeting creative featured original footage shot on the Pellard Farms operation in June 2025, allowing the cam paign to
highlight the program’s quality, catile, and brand authenticity while reinforcing sale awareness

Analytics: The digital campaign generated more than 83,000 total touchpoints and over 2,900 clicks to Pollard Farms sale-
related content. Engagement primarily came from male users aged 45 and older in Midwest states, closely aligning with the
target demographic for the Pollard Farms sale. As a result of these efforts, the Pollard Farms sale book recorded 87,591 total
page views, demonstrating strong buyer interest and sustained engagement throughout the promotional period.




E-NEWSLETTER

Honorable Mention

The Drive E-Newsletter

Cattlemen's Beef Board

Cattlemen's Beef Board, Swanson Russell



E-NEWSLETTER

Second Place

Beef Bulletin

National Cattlemen's Beef Association

National Cattlemen's Beef Association



E-NEWSLETTER

WINNER

Poultry
Health Today

Zopetis

The team and processes behind
hatchery performance
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DIGITAL CONTENT SERIES

Second Place

Stock Show Trendsetters Social Media

Stock Show Trendsetters

Social Media Content Creator: Abigail Drewitz



DIGITAL CONTENT SERIES

Precision under pressure: a team approach
to protectmg chick health in the hatchery

Dl‘. Fﬁleh COOkJUh B video | August 31, 2025 | Roger Dodso

The People Behind Poultry

INDUSTRY SUPPORT

Driven by science: Advancing poultry
health through research and real-worid

insight
. ,
P & wAA
- Passion and purpose united: champi

B video | January 05, 2026 | Dr. Kalen Cookson, Zoetis
poultry heulth cmd industry success

B video | July 22, 2025 | D a Wedegae

ioning i

WINNER
People Behind Poultry blog series

Bader Rutter

Olivia Wedegaertner Vann,E
l.%r.(}lnt\n\ Hrocownl Wanas



BEST OVERALL BLOG

Honorable Mention

Texas Shoer Aids & Abets Break N The Law's Return to the Show
Ring

American Farriers Journal

Jeff Cota



BEST OVERALL BLOG

Second Place

Kylene's Blog

High Plains Journal

Kylene Scott



BEST OVERALL BLOG

zoetis :

Sign in / Register

Home Products & Solutions ~ Education ~ About Zoetis ~ Accounts & Orders ~

Home / Poultry / Poultry Health Today

Poultry Health Today =
Welcome to your source for essential w’ |

information on flock health management
and hatchery process controls, plus gain

insights, tips and resources from industry
experts.

Explore Categories

Infectious Bursal Disease Respiratory Health Salmonella Training & Best Practices Hatchery Success Industry Support

WINNER

Poultry Health Today Blog
Bader Rutter



PODCAST

Honorable Mention

Cattlemen's Call

National Cattlemen's Beef Association

National Cattlemen's Beef Association



PODCAST

Second Place

Emily Spray: The Truth About Stock Show Moms | Episode 24

Farm Journal's PORK

Podcast Host: Jennifer Shike
Podcast Producer: Zach Zingula



PODCAST
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WINNER

Angus at Work: A Sale Barn Perspective with the Beaver County Stockyards Team

Angus Beef Bulletin
Hosted and produced by Lynsey McAnally



WEBINAR OR LIVE STREAMING EVENT
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AMERICAN

fARRIERS
JOURNAL

Webinar Replay

Thrush in the Modern Horse [Webinar]

Thrush in the Modern Horse

American Farriers Journal
David Hallock and Jeff Cota

Amarillo, TX « Available at dealers worldwide

TOP ARTICLES

® Footcare & Farrier Business Insights
= Hoof-Care Highlights: July 11, 2026
®= Find Your Place in the Hoof-Care World

= [Podcast] A Conversation with Bobby
Salsbury

® 5 Questions to Ask When Investing in a
Farrier Rig



MARKETING VIDEO — UNDER 3 MINUTES

Second Place

Six Mile Ranch - The Bulls

Innovation Media

Stacy Young



MARKETING VIDEO — UNDER 3 MINUTES

TYLER IVINS

Broken | Ranch
Blanding, Utah

Vence on the Broken | Ranch Comments Q a

3 months ago

WINNER

Vence on the Broken | Ranch

Grant Company
Videographers: Eric Grant, Theron Harvey, William Casey & Jarod Dye



MARKETING VIDEO — OVER 3 MINUTES

JIM COAKLEY

Oklahoma State University
Swine Herd Manager

WINNER

Champions of Care: Jim Coakley
Bader Rutter

Bader Rutter and Good Credit Studios with Zoetis- Julianna Langemeier



FEATURE VIDEO — UNDER 3 MINUTES

Honorable Mention

Driven by Devotion

Angus Journal

Megan Silveira



FEATURE VIDEO — UNDER 3 MINUTES

Second Place

Grit, Faith, and a Vision for the Future

Bader Rutter

NPPC Project Manager: Mikayla Dolch, BR Associate Creative Director: Kate Martin,
BR Producer: Jonathan Hanusa, BR Project Manager: Nick Praznowski,
BR Director and Editor: Kyle Arpke,



FEATURE VIDEO — UNDER 3 MINUTES

WINNER
Raising Quality

Certified Angus Beef
Max Stewart and Lindsay Graber Runft



FEATURE VIDEO — OVER 3 MINUTES

Honorable Mention

Mike McGuire - Angus Heritage Foundation

American Angus Association

Grace Knepp



FEATURE VIDEO — OVER 3 MINUTES

Second Place

| am KLA

Kansas Stockman

Whitney Dahmer



FEATURE VIDEO — OVER 3 MINUTES

Darrell & Sara Stevenson
Stevenson Down T Angus

WINNER T —
Montana Angus Tou

Angus Media
Cate Doubet

¢ Share + Ask D Save i Download LLL)



ILLUSTRATED OR ANIMATED VIDEO — UNDER 3 MIN

[ ¥ Ll _

is the only one providing this service unique to Angus
breeders and buyers.

Partner with Angus Media — Our Digital Difference Can Make a Difference for You
WINNER
m AAAAAAAAA .

1a Subscribe ¢:> Share m Save 3k Download e

The Angus Media Difference

Angus Media
Whitney Reever



DOCUMENTARY

Second Place

World Livestock Auctioneer Championship Special

Grant Company

Videographer: Grant Company



DOCUMENTARY

HOLSTEIN AMERICA

HOLSTEIN ASSOCIATION, USA

WINNER o=
Holstein America | June 2025

Grant Company
Videographer: Grant Company

£ Share + Ask I:] Save - Download e



VIDEO SERIES

Alfalawn Farm Big Sandy Creek Dairy

MENOMONIE, WISCONSIN MADISON, GEORGIA

Q

Contoocook Creamery

CONTOOCOOK, NEW HAMPSHIRE

WINNER

Holstein America | June 2025

Grant Company
Videographer: Grant Company




PORTRAIT OR PERSONALITY PHOTOGRAPHS

Honorable Mention

Quiet Leadership

American Angus Association

Jessica Hartman



PORTRAIT OR PERSONALITY PHOTOGRAPHS

Second Place

Eyes Forward

Angus Journal

Megan Silveira



PORTRAIT OR PERSONALITY PHOTOGRAPHS

WINNER

The Youngest Cattlewoman

Midwestern Lens
Betty Haynes




FEATURE PHOTOGRAPHS

Honorable Mention

Lassos and Blue Skies

Angus Journal

Megan Silveira



FEATURE PHOTOGRAPHS

Second Place

Sunset Succession

Midwestern Lens

Betty Haynes



FEATURE PHOTOGRAPHS
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WINNER
Flint Hills Gathering

Kansas Stockman
Rachel Waggie



NUTS AND BOLTS PHOTOGRAPHY

Honorable Mention

Midwest Feeder

Midwestern Lens

Betty Haynes



NUTS AND BOLTS PHOTOGRAPHY

Second Place

The Rancher Vet

Midwestern Lens

Betty Haynes



NUTS AND BOLTS PHOTOGRAPHY

WINNER

Stampede

Midwestern Lens
Betty Haynes



PICTURE STORY, PHOTO SEQUENCE OR PHOTO ESSAY

Honorable Mention

Building Relationships in Ink

American Angus Association

Molly Biggs



PICTURE STORY, PHOTO SEQUENCE OR PHOTO ESSAY

Second Place

Driven by Devotion Photostory

Angus Journal

Megan Silveira



PICTURE STORY, PHOTO SEQUENCE OR PHOTO ESSAY

WINNER

Next Gen Cattlewomen

Midwestern Lens
Betty Haynes



UNPUBLISHED IMAGES

Honorable Mention

Saliva & Steel

American Angus Association

Jessica Hartman



UNPUBLISHED IMAGES

Second Place

She Leads the Way

American Angus Association

Molly Biggs



UNPUBLISHED IMAGES

WINNER

Indigenous Cowboy

Midwestern Lens
Betty Haynes




PR CAMPAIGNS — FOR AGRICULTURAL AUDIENCES

E Industry Voice Sponsored Article
National
HogFarmer Feedstuffs

Uncovering the link between claw lesions and sow
performance

Social AD #1
Claw Lesion Education

2,426,275

Impressions

nnnnnnnnnnnnnnnn

Social AD #2
Zinpro Sow Excellence

WI N N E R Index Benchmarks

Zinpro® Sow Excellence Index Launch 2,180,474

Kelsi Mayer
broadhead + Zinpro®

Impressions




PR CAMPAIGNS — SPECIAL EVENTS & OBSERVANCES

Second Place

2025 Let's Talk Grazing & Raising Media Event

Bader Rutter

Bader Rutter, Corteva, John Deere, Zinpro and Zoetis



PR CAMPAIGNS — SPECIAL EVENTS & OBSERVANCES
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WINNER

Sure Champ Birthday Tour
BioZyme Inc

Writer: Shelia Grobosky, Social Media Content: Jenette Masarie, Others: Lynsey Whitacre, Lynnie Anderson, Lisa
Norton, CEO




MEDIA RELATIONS — AGRICULTURAL AUDIENCES

FULL KIT CONTENTS FULL KIT CONT.

"Coach cards™ highlighling each pillar,
including strengths, stats and key
information

ﬂ Healthy 7
Heifers

ey PRCE

From

Prafile cards infreducing beef PSWs and
sharing the geographical region they seree

WINNER
Healthy Heifers Media Kit

oroadhead
oroadhead + Boehringer Ingelheim

broadhead. D hochpiger - broadhead.




	LIVESTOCK PUBLICATIONS COUNCIL
	Awards Contest
	July 20, 2026 St. Louis, Missouri

	Honorable Mention
	Angus Beef Bulletin
	Angus Beef Bulletin
	Multiple Angus Beef Bulletin team members.


	Second Place
	Angus Journal
	Angus Journal
	Angus Journal
	GENERAL EXCELLENCE: PUBLICATION


	WINNER
	January-February and November-December issues
	The American Quarter Horse Journal

	Honorable Mention
	Western Livestock Journal
	Western Livestock Journal
	Anna Miller Fortozo, Charles Wallace, Kirby Brincefield, Mike Oldcorn, Hannah Jackson, Tristan Martin


	Second Place
	Tri-State Livestock News weekly
	Tri-State Livestock News
	Publisher: Bree Poppe Editor: Carrie Stadheim Association Editor: Ruth Wiechmann Designer: Tristen Polensky
	GENERAL EXCELLENCE: NEWSPAPER


	WINNER
	National Cattlemen
	National Cattlemen's Beef Association

	Honorable Mention
	The Drive print newsletter
	Cattlemen's Beef Board
	Cattlemen's Beef Board, Swanson Russell


	Second Place
	Angus Beef Bulletin EXTRA
	Angus Beef Bulletin
	Multiple members of the Angus Beef Bulletin team.
	GENERAL EXCELLENCE: NEWSLETTER


	WINNER
	The Advantage Newsletter
	Hereford Youth Foundation of America/National Junior Hereford Association

	Second Place
	Western Livestock Journal website
	Western Livestock Journal
	Tristan Martin
	GENERAL EXCELLENCE: WEBSITE


	WINNER
	NCBA.org
	National Cattlemen's Beef Association

	Honorable Mention
	Maude Saga
	Tri-State Livestock News
	Publisher: Bree Poppe, Writers: Rachel Gabel and Carrie Stadheim


	Second Place
	In Good Hands
	Angus Journal
	Megan Silveira, Jenna Whitaker
	GENERAL EXCELLENCE: STORY PACKAGE


	WINNER
	A Leader With Heart
	Farm Journal's PORK

	Honorable Mention
	Drovers - State of the Beef Industry - 2025 Report
	Drovers
	Editor: Angie Stump Denton, Art Director: Lindsey Pound,  Content Manager: Wayne Hardy


	Second Place
	VISION, Issue 3
	BioZyme Inc.
	Writer: Shelia Grobosky Design: Addie Raber Ideation: Samantha Taylor Proofers: Jenette Masarie, Jennifer Miller, Lysney Wittacre
	SPECIAL ISSUE


	WINNER
	Salute to Service
	Angus Journal

	Honorable Mention
	Beef Resource Guide
	National Cattlemen's Beef Association
	National Cattlemen's Beef Association


	Second Place
	2025 BioZyme Dealer Retreat Program
	BioZyme Inc
	Content created & designed by Marketing Team with lead by Samantha Taylor


	WINNER
	Red Angus Youth Expo Show Program
	Cultivate Agency

	Honorable Mention
	Goat Rancher Aug. 2025-ABGA National Show
	Goat Rancher
	Terry Hankins, ABGA


	Second Place
	National Junior Angus Show
	Angus Journal

	WINNER
	2025 State Fair of Texas Show Coverage
	Cultivate Agency

	Honorable Mention
	Eight Decades in the Saddle
	The American Quarter Horse Journal
	Designer: Clint Swearingen


	Second Place
	A Life With Leather
	The American Quarter Horse Journal
	Designer: David Brown
	SINGLE ARTICLE LAYOUT AND DESIGN


	WINNER
	Backbone and Bloodlines
	The American Quarter Horse Journal

	Honorable Mention
	'Winter-ready' cover
	Angus Beef Bulletin
	Artist: Leann Schleicher


	Second Place
	Shorthorn Country - January 2025 Cover
	Shorthorn Country
	Designer: Amy Studer
	COVER


	WINNER
	Red Angus Magazine February Cover 2025
	Red Angus Association of America

	Honorable Mention
	Western Livestock Journal -  November 10, 2025
	Western Livestock Journal
	Anna Miller Fortozo, Charles Wallace, Kirby Brincefield, Mike Oldcorn, Hannah Jackson, Tristan Martin


	Second Place
	USDA Cattle Plan
	Tri-State Livestock News
	Publisher: Bree Poppe; Designer: Tristen Polensky


	WINNER
	National Cattlemen July 2025
	National Cattlemen's Beef Association

	Second Place
	The Prairie's Song
	Angus Journal
	Photographer: Julie Mais Designer: Jaime Albers
	PUBLISHED EDITORIAL PHOTOGRAPHY


	WINNER
	We Like Ike
	The American Quarter Horse Journal

	Honorable Mention
	Table of Contents
	The American Quarter Horse Journal
	Ian Kasnoff


	Second Place
	The Old Way
	The American Quarter Horse Journal
	Russ Grimes
	SINGLE PHOTO OR GRAPHIC ILLUSTRATING AN ARTICLE


	WINNER
	When Pigs Click
	Farm Journal's PORK

	Honorable Mention
	Weathering the winter
	Kansas Stockman
	Macey Mueller


	Second Place
	'Are Record Cattle Prices Giving You Some Spending Money?'
	Angus Beef Bulletin
	Writer: Troy Smith
	PRODUCTION/MANAGEMENT ARTICLE


	WINNER
	Using genomics in the commercial cowherd
	Kansas Stockman

	Honorable Mention
	Sharing Gratitude Strengthens Relationships
	BioZyme Inc
	Writer: Shelia Grobosky Graphic Designers: Samantha Taylor & Addison Raber


	Second Place
	Why now is the right time to feed cattle in Illinois
	Midwestern Lens
	Betty Haynes
	MARKETING ARTICLE


	WINNER
	'When Prices Are High,' January 2025
	The Cattleman

	Honorable Mention
	Not Your Granddaddy's Cows
	Angus Journal
	Becky Mills


	Second Place
	Pigs of the Future: Genetic technology unlocks precision and understanding
	Farm Journal's PORK
	Jennifer Shike
	TECHNICAL ARTICLE


	WINNER
	'Quality Takes Time'
	Angus Beef Bulletin

	Honorable Mention
	Eight Decades in the Saddle
	The American Quarter Horse Journal
	Jim Jennings


	Second Place
	Purpose Follows Passion
	Certified Angus Beef
	Writer: Lindsay Graber Runft
	FEATURE/HUMAN INTEREST STORY


	WINNER
	In Good Hands
	Angus Journal

	Honorable Mention
	Choose Safety - Always
	Angus Journal
	Megan Clark


	Second Place
	Weaning Done Right
	Drovers
	Angie Stump Denton
	INSTRUCTIONAL STORY


	WINNER
	'Looking for a Bull?”
	Angus Beef Bulletin

	Honorable Mention
	From Tragedy to Legacy
	DTN/Progressive Farmer
	Pamela Smith


	Second Place
	“Calves Worth More Than Corn'
	Angus Beef Bulletin
	Writer: Paige Nelson
	PRODUCER/FARM/RANCH PROFILE


	WINNER
	'Bold Flavor, Better Beef,' October 2025
	The Cattleman

	Honorable Mention
	Mexican Border Closure Burdens Texas Feedyards
	DTN/Progressive Farmer
	Jennifer Carrico


	Second Place
	Poisoned Pastures
	DTN/Progressive Farmer
	Chris Clayton
	NEWS STORY


	WINNER
	'The Road Ahead,' June 2025
	The Cattleman

	Honorable Mention
	Beef Producers, It’s Time to Speak Up
	DTN/Progressive Farmer
	Jennifer Carrico & ShayLe Stewart


	Second Place
	“Common Ground: It all starts by defining your breeding objective.”
	Angus Beef Bulletin
	Writer: Mark McCully
	EDITORIAL


	WINNER
	“From the Editor: Before you pay extra, put the difference in perspective.”
	Angus Beef Bulletin

	Honorable Mention
	Ranch Writing
	The American Quarter Horse Journal
	Jim Jennings


	Second Place
	Angus Angle
	Angus Journal
	Julie Mais
	REGULAR COLUMN


	WINNER
	Where I Come From
	Midwestern Lens

	Honorable Mention
	Finding Financing For Farming
	DTN/Progressive Farmer
	Elaine Shein


	Second Place
	Who's Your Daddy?
	The American Quarter Horse Journal
	Becky Newell
	IN-DEPTH REPORTING (SINGLE ARTICLE)


	WINNER
	'The Fluid Border Crisis,' May 2025
	The Cattleman

	Honorable Mention
	New World screwworm coverage
	DTN/Progressive Farmer
	Jennifer Carrico


	Second Place
	1 Horse, 1 Farrier, 1 Year
	American Farriers Journal
	Esco Buff
	IN-DEPTH REPORTING (MULTIPLE ARTICLE SERIES)


	WINNER
	NWS Coverage
	The Cattleman

	Honorable Mention
	Don’t Ignore the Nudge
	Farm Journal's PORK
	Jennifer Shike


	Second Place
	The greatest
	Kansas Stockman
	Scarlett Madinger
	COMMENTARY OR ESSAY ARTICLE


	WINNER
	Cattle Culture
	Angus Media

	Honorable Mention
	Attitude, work ethic trump talent, Greenway says
	North Dakota Stockman
	Julie Ellingson


	Second Place
	How I conquered my digital habit
	Midwestern Lens
	Betty Haynes
	MISCELLANEOUS WRITING


	WINNER
	Barbed wire—holding up since the 1880s
	High Plains Journal

	Honorable Mention
	Schrader Ranch
	Generation 6 Marketing
	Designer:Peyton Schmitt


	Second Place
	Igenity: Your Roadmap To a Better Herd
	Neogen - Igenity
	Neogen Marketing and Creative Team Lead creative: Matthew Hall Lead writer: Anthony Ling


	WINNER
	2025 State Fair of Texas
	Cultivate Agency

	Second Place
	State Fair of Texas
	Cultivate Agency
	LESS-THAN-SINGLE-PAGE AD


	WINNER
	Grow With Gelbvieh - Feedlot 1/2 Page Ad
	Gelbvieh World

	Second Place
	Pedigree International Savanna Breeders
	Goat Rancher
	Allison Ramirez


	WINNER
	Red Angus Youth Expo
	Cultivate Agency
	2-PAGE AD


	WINNER
	Savanna Spectacular Announcement
	Goat Rancher

	Honorable Mention
	National Swine Registry | Sires of the South Logo
	Inman Collective Marketing Group
	Savannah Hopkins and Ruth Inman


	Second Place
	2026 National Junior Angus Show - Bases Loaded in the Bluegrass
	American Angus Association
	Molly Biggs


	WINNER
	2026 Red Angus Youth Expo Show Logo
	Cultivate Agency

	Honorable Mention
	Grow With Gelbvieh - Maternal Excellence Flyer
	Gelbvieh World
	Writer: Megan Underwood Designer: Megan Underwood Photographer: Audrey Powles Photography


	Second Place
	2026 National Junior Angus Association Membership Mailer - Your Roadmap to the NJAA
	American Angus Association
	Molly Biggs
	BROCHURES, FLYERS AND DIRECT-MAIL PIECES


	WINNER
	Unlocking the Value: What the Beef Checkoff Brings to Dairy Operations
	Cattlemen's Beef Board

	Honorable Mention
	Bowman Superior Genetics 'Profit by De$ign' Sale
	Shorthorn Country
	Designer: Amy Studer


	Second Place
	Bar X S25
	Angus Media
	Ella Barrett
	LIVESTOCK CATALOG


	WINNER
	National Swine Registry | 'The Draft' Catalog
	Inman Collective Marketing Group

	Honorable Mention
	American Angus Association Annual Report
	American Angus Association
	Jaime Albers, Sarah Moyer, Molly Biggs, Molly Loughridge,  Jessica Hartman and Emily Grund


	Second Place
	2025 Angus Foundation Impact Report
	American Angus Association
	Molly Biggs and Ryann Kats
	ANNUAL REPORT


	WINNER
	Hereford Youth Foundation of America Annual Report
	Hereford Youth Foundation of America

	Honorable Mention
	Female Foundations
	Angus Media
	Savanna Simmons


	Second Place
	Golden Tickets
	Stock Show Trendsetters
	Designer: Abigail Drewitz
	MISCELLANEOUS DESIGN


	WINNER
	GeneMax® Advantage™ Branding
	Angus Media

	Honorable Mention
	Western Livestock Journal website
	Western Livestock Journal
	Tristan Martin


	Second Place
	Angus Beef Bulletin webpage
	Angus Beef Bulletin

	WINNER
	AngusJournal.net
	Angus Journal

	Honorable Mention
	NCBA.org
	National Cattlemen's Beef Association
	National Cattlemen's Beef Association


	Second Place
	Junior Red Angus Association
	Cultivate Agency
	ASSOCIATION WEBSITE


	WINNER
	American Shorthorn Association - New Website
	American Shorthorn Association

	Honorable Mention
	Katie Colin Farm Redesign
	Angus Media
	Lauren Hitch


	Second Place
	Shaffer Gold Rush
	Cultivate Agency
	BREEDER WEBSITE


	WINNER
	ECO Angus LLC
	Angus Media
	LIVESTOCK-AFFILIATED WEBSITE


	WINNER
	Feast Local
	Generation 6 Marketing

	Second Place
	Common Ground Coalition
	Grant Company
	Created by: Grant Company


	WINNER
	“Female Foundations”
	Angus Beef Bulletin

	Second Place
	National Swine Registry | 'The Draft' Digital Marketing Campaign
	Inman Collective Marketing Group
	Ruth Inman and Allison Wheeler
	DIGITAL MARKETING CAMPAIGN


	WINNER
	Pollard Farms Digital Campaign
	Angus Media

	Honorable Mention
	The Drive E-Newsletter
	Cattlemen's Beef Board
	Cattlemen's Beef Board, Swanson Russell


	Second Place
	Beef Bulletin
	National Cattlemen's Beef Association
	National Cattlemen's Beef Association


	WINNER
	Poultry Health Today E-newsletter
	Bader Rutter

	Second Place
	Stock Show Trendsetters Social Media
	Stock Show Trendsetters
	Social Media Content Creator: Abigail Drewitz


	WINNER
	People Behind Poultry blog series
	Bader Rutter

	Honorable Mention
	Texas Shoer Aids & Abets Break N The Law’s Return to the Show Ring
	American Farriers Journal
	Jeff Cota


	Second Place
	Kylene's Blog
	High Plains Journal
	Kylene Scott


	WINNER
	Poultry Health Today Blog
	Bader Rutter

	Honorable Mention
	Cattlemen's Call
	National Cattlemen's Beef Association
	National Cattlemen's Beef Association


	Second Place
	Emily Spray: The Truth About Stock Show Moms | Episode 24
	Farm Journal's PORK
	Podcast Host: Jennifer Shike Podcast Producer: Zach Zingula
	PODCAST


	WINNER
	Angus at Work: A Sale Barn Perspective with the Beaver County Stockyards Team
	Angus Beef Bulletin
	WEBINAR OR LIVE STREAMING EVENT


	WINNER
	Thrush in the Modern Horse
	American Farriers Journal

	Second Place
	Six Mile Ranch - The Bulls
	Innovation Media
	Stacy Young
	MARKETING VIDEO — UNDER 3 MINUTES


	WINNER
	Vence on the Broken I Ranch
	Grant Company
	MARKETING VIDEO — OVER 3 MINUTES


	WINNER
	Champions of Care: Jim Coakley
	Bader Rutter

	Honorable Mention
	Driven by Devotion
	Angus Journal
	Megan Silveira


	Second Place
	Grit, Faith, and a Vision for the Future
	Bader Rutter
	NPPC Project Manager: Mikayla Dolch, BR Associate Creative Director:  Kate Martin,  BR Producer: Jonathan Hanusa, BR Project Manager: Nick Praznowski,  BR Director and Editor: Kyle Arpke,
	FEATURE VIDEO — UNDER 3 MINUTES


	WINNER
	Raising Quality
	Certified Angus Beef

	Honorable Mention
	Mike McGuire - Angus Heritage Foundation
	American Angus Association
	Grace Knepp


	Second Place
	I am KLA
	Kansas Stockman
	Whitney Dahmer
	FEATURE VIDEO — OVER 3 MINUTES


	WINNER
	Montana Angus Tour
	Angus Media
	ILLUSTRATED OR ANIMATED VIDEO — UNDER 3 MIN


	WINNER
	The Angus Media Difference
	Angus Media

	Second Place
	World Livestock Auctioneer Championship Special
	Grant Company
	Videographer: Grant Company
	DOCUMENTARY


	WINNER
	Holstein America | June 2025
	Grant Company
	VIDEO SERIES


	WINNER
	Holstein America | June 2025
	Grant Company

	Honorable Mention
	Quiet Leadership
	American Angus Association
	Jessica Hartman


	Second Place
	Eyes Forward
	Angus Journal
	Megan Silveira
	PORTRAIT OR PERSONALITY PHOTOGRAPHS


	WINNER
	The Youngest Cattlewoman
	Midwestern Lens

	Honorable Mention
	Lassos and Blue Skies
	Angus Journal
	Megan Silveira


	Second Place
	Sunset Succession
	Midwestern Lens
	Betty Haynes
	FEATURE PHOTOGRAPHS


	WINNER
	Flint Hills Gathering
	Kansas Stockman

	Honorable Mention
	Midwest Feeder
	Midwestern Lens
	Betty Haynes


	Second Place
	The Rancher Vet
	Midwestern Lens
	Betty Haynes
	NUTS AND BOLTS PHOTOGRAPHY


	WINNER
	Stampede
	Midwestern Lens

	Honorable Mention
	Building Relationships in Ink
	American Angus Association
	Molly Biggs


	Second Place
	Driven by Devotion Photostory
	Angus Journal
	Megan Silveira
	PICTURE STORY, PHOTO SEQUENCE OR PHOTO ESSAY

	Midwestern Lens

	Honorable Mention
	Saliva & Steel
	American Angus Association
	Jessica Hartman


	Second Place
	She Leads the Way
	American Angus Association
	Molly Biggs
	UNPUBLISHED IMAGES


	WINNER
	Indigenous Cowboy
	Midwestern Lens
	PR CAMPAIGNS — FOR AGRICULTURAL AUDIENCES


	WINNER
	Zinpro® Sow Excellence Index Launch
	Kelsi Mayer

	Second Place
	2025 Let's Talk Grazing & Raising Media Event
	Bader Rutter
	Bader Rutter, Corteva, John Deere, Zinpro and Zoetis
	PR CAMPAIGNS — SPECIAL EVENTS & OBSERVANCES


	WINNER
	Sure Champ Birthday Tour
	BioZyme Inc
	MEDIA RELATIONS — AGRICULTURAL AUDIENCES


	WINNER
	Healthy Heifers Media Kit
	broadhead


