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Advancing livestock media professionals

Which do you wear more often —
an apron or a bib? Have you ever
thought about that question?

   A few weeks ago our church pastor
asked us this during her sermon. It really
struck home. I don’t think you have to be a
Christian to relate to this analogy. To me it
relates to every organization we belong to
or group we participate in.
   It’s easy in life to wear a bib. We all
want cute bibs with fun sayings. But how
many of us are willing to wear an apron,
do the work and get our hands dirty?
Let me explain:
   • Bibs are for people who only want to
be fed. 
   • Bibs are for those who are not yet
ready or willing to feed themselves. 
   • Bibs are for those who are more inter-
ested in being served than in serving. 
   • Bibs are for those who insist that an
organization exists for them and their
needs. 
   • Aprons are for those who have a heart
to serve others. 
   • Aprons are for those who know that
they are the church (organization). 
   • Aprons are for those who don't mind
getting their hands dirty.
   • Aprons are for those who are growing
in service and are hungry to help others
grow.
   I believe we have a lot of members who
wear aprons in our organization — those

who are willing to give of their time and
talents to help lead the Livestock
Publications Council (LPC).
   You don’t have to be a board member to
wear an apron in LPC. We are always
looking for committee members to help
lead our diverse group of LPC programs
and activities. From regional workshops to
social media to student awards, we need a
lot of apron-wearing LPC members. 
   If you are interested in serving on a
committee or learning more about a com-
mittee, send me an email at
adenton@Hereford.org. I’ll try to answer
your questions or get you connected with
the committee chair and help you get
involved in our committee work. 
Here’s a list of LPC committees:
   Ag Media Summit
   Membership/marketing
   Photo contest 
   Regional workshops
   Social media
   Student award
   Student development
   Website
   Now don’t get me wrong, it’s OK to
wear a bib once in awhile. I know I do, but
I encourage you to find a balance.
Determine your passion, put on an apron
and serve as little or as much as you can. 
   Hope to see you in Kansas City Nov. 10
for Vision.

Angie Denton
2015-16 LPC President

Apron or Bib?

Angie
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As a native Oklahoman, I didn’t
know what to expect when making
the nearly 7-hour drive up to

Omaha, Neb., at the end of May 2015. I
was heading off on a new adventure, one
that would hopefully convince me of my
career goals. Not only did my experience
with the American Shorthorn Association
convince me, it also helped me realize how
passionate I am about the livestock industry.

Upon arriving in Omaha, I immediately
got to work on a press release and a page in
the Shorthorn Country featuring all three
interns. One of my first major projects was
constructing a video about the history of the
Shorthorn breed. This project encompassed
a vast majority of the summer. I searched
through file after file to find the perfect old
pictures to go in the video and then
matched each photo with a voice-over.
Although I have made videos in the past,
this project allowed me to become much
more familiar with iMovie. One major skill
I learned was how to use QuickTime for
voice-overs. The video turned out well and
is now available on the Shorthorn website
and the association’s YouTube page.

In the weeks leading up to the National
Junior Shorthorn Show and Youth
Conference, I worked hand-in-hand with
Gwen Crawford, ASA director of junior
activities, to create a slideshow for the
opening ceremonies. Corresponding with
the show’s baseball theme, I designed a
slideshow featuring the junior board “line-
up” as if they would appear on the big
screen at a Major League Baseball game.
This was where I faced my first big learning
curve. In the past, I have always used
InDesign for design work; however, for this
project, I created many of the elements in
Photoshop and learned many tricks and
skills.

When junior nationals rolled around at
the end of June, I spent the entire week
shooting photos of the show. I captured

photos in both show arenas and took candid
shots around the barns. I also had the
opportunity to shoot backdrop photos of the
winners. I uploaded each day’s photos to
the American Junior Shorthorn Association
Facebook page for members to view and
tag themselves. We had a lot of social
media presence during the week and I
learned a lot about how social media works
in a business
setting. 

Overall, the
entire week
was an incredi-
ble experience.
Even though I was on my feet all day, run-
ning back and forth from the arena to the
office for more memory cards or fresh bat-
teries, I realized how much I love shooting
livestock shows.

After junior nationals, I designed banner
advertisements for the association’s new
website. This was also a learning experi-
ence for me as I had to shift my focus from
designing for print to designing for the web,
changing image resolutions and color
schemes. Additionally, I put together a pro-
motional video for the AJSA and junior
nationals. With this project, I got to practice
interviewing subjects on camera, specifical-
ly interviewing youth at junior nationals.

The second half of my internship was
primarily devoted to visiting differ-
ent Shorthorn breeders’ farms to take

photos and put together a video featuring
Shorthorns in the commercial beef industry.
I traveled to Gilman Shorthorns in Stuart,
Iowa; Studer Shorthorns in Creston, Iowa;
Kruse Ranch in Kimball, Neb.; and Schrag
Shorthorn Farm in Marion, S.D. The inter-
actions I had with producers gave me a
unique insight into the purebred and com-
mercial Shorthorn business. The producers
welcomed me graciously to their farms and
spent time driving me from pasture to pas-
ture to take pictures.

I spent the last weekend of my internship
with nearly 20 AJSA members at KEY
Conference in Sioux Falls, S.D. This was
one of my favorite experiences as I got to
know these juniors while experiencing the
conference with them. We toured many
agricultural businesses and had the opportu-
nity to visit South Dakota State University.
The juniors participated in leadership work-

shops as
well as a
judging con-
test at
Schrag
Shorthorn

Farm. The AJSA has some outstanding
members and it was a privilege to get to
know some of them. It was the perfect end
to an outstanding summer.

Looking back on that 7-hour drive to
Nebraska, I could have never imagined the
journey on which I was about to embark
during my time at the American Shorthorn
Association. This internship exceeded my
expectations in every way and I would like
to thank the ASA staff, board of directors,
junior board and all the ASA and AJSA
members for the summer of a lifetime. 

I would also like to thank the Livestock
Publications Council for allowing me to
have this opportunity. It has benefitted me
in more ways than I ever thought possible.
The opportunity to work hand-in-hand with
the Shorthorn Country has confirmed my
goals to one-day work for an agricultural
publication.

I have never been so proud to attend
Oklahoma State University as a part of both
the animal science and agricultural commu-
nications programs. Both programs pre-
pared me so well for this experience and I
am incredibly proud to be a Cowboy.
Although I am back in Oklahoma and a
new school year has begun, I will never for-
get my time in Omaha. Thank you to every-
one who made it possible.

In its second year the LPC Student Internship Program is an initiative that provides opportunities for young com-
municators to explore agriculture communications and for LPC members to teach and employ young talent. 

Through the Student Internship Program, LPC offers funding to one selected member to provide a meaningful
learning experience – where students gain knowledge and apply their sills while LPC members benefit from fresh,
youthful perspective. This past summer Rachel Metzger worked at the American Shorthorn Association in Omaha,
Neb., and gives us a report on her experiences. 

Rachel’s Report: 

“What I Did Last Summer”

“This internship exceeded my
expectations in every way” 



Contest
Results

Category 2: Association Publication
1st place: Chrome; Summer and Fall 2014; Jessica Hein and Art Vasquez 
Category 3: Non-Association Publication
1st  place: Tri-State Livestock News; New & Improved/ COOL Conflicts
Tri-State Livestock News staff
Category 4: Newspaper- General Excellence
1st place: Ozarks Farm and Neighbor; Ozarks Farm & Neighbor, Feb. 10, 2014 & March 24, 2014; Lynzee
Glass, Melissa Fuller, Amanda Newell and Eric Tietze
Category 5: Newsletter
1st place: Angus Journal; Directions, Spring and Fall 2014; Craig Simmons, Designer; Jaclyn Upperman,
Coordinator; Kasey Brown, Editor  
Category 6: Websites
1st place: Dairy Calf and Heifer Association Website; www.calfandheifer.org; Filament Marketing
Category 7: Special Issue – Less than 100 pages
1st place: Bella Spur Innovative Media Inc.; The Speckle Park Journal; Laura Bodell, Editor; Jamie-Rae
Pittman and Natalie Jackman   
Category 8: Special Issue – More than 100 pages
1st  place: Tri-State Livestock News; The Cattle Journal: Hope After Atlas; Tri-State Livestock News staff
Category 9: Event/Show Program
1st place: Tri-State Livestock News; NILE Stock Show & Rodeo; TSLN Staff    
Category 10: National Show Coverage
1st  place: Angus Journal; National Western Stock Show coverage 2014; Mary Black

The following are the results
from the General Excellence
categories in the LPC Contest.
The awards were presented at
the Ag Media Summit in July.
Results for the rest of the cate-
gories are available onthe LPC
website. 

Event to be held at the Westin Crown Center, 1 E. Pershing Road, Kansas City, MO 

Watch for full program information and invitations to follow in by October 1. Open to the world. 

SILVER SPONSOR

Save the Date

Schedule of Events
4 pm 

Education Seminar with panelists 
5:30 pm 

Social Hour
6:30 - 8 pm 

Dinner with recognition of the 2015 Hall of Honor award winners
Headliner award: Dr. Miles McKee 

Hall of Fame inductees: Pete and Dick Crow

This  event  i s  des igned to  celebrate  the 
l ivestock industry through educat ion and

honor those who have made an impact  in i t .  
PLATINUM SPONSOR



Best of the Bunch Winner
Digitally Enhanced
1st – Erin Worrell, The Rancher’s Resource

Livestock  
1st – Miranda Reiman, Certified Angus Beef

Digitally Enhanced
3rd – Kylene Scott, High Plains Journal 

Digitally Enhanced
2nd – Erin Worrell, The Rancher’s Resource

Best of the Bunch
Winners



Livestock Scenic
3rd – Kent Jaecke, Focus Marketing Group

Livestock Scenic
1st – Christy Couch Lee, Cee Lee Communications 

Livestock
3rd - Maggie Malson
Maggie Malson Communications

Livestock 
2nd – Christy Couch Lee, Cee Lee Communications 

Livestock Scenic
2nd  – Erin Worrell, The Rancher’s Resource



People
2nd – Jennifer Shike, University of Illinois

People
1st – Raney Lovorn, Angus Journal 

People
3rd – Christy Couch Lee, Cee Lee Communications 

OCTOBER 1
Nominations for Headliner and Hall of Fame awards

Applications available on the LPC website

NOVEMBER 10
VISION

Westin Crown Center
Kansas City, Missouri

DECEMBER 1
Deadline for Student Internship Applications

DECEMBER 15
Deadline for Stipend Applications

FUTURE AG MEDIA SUMMIT DATES
July 23-27, 2016 | St. Louis, MO
(Hyatt Regency St. Louis at The Arch)

Closest airport is STL (St. Louis)

July 22-26, 2017 | Snowbird, UT
(Snowbird Ski and Summer Resort)
Closest airport is SLC (Salt Lake City)

LPC CALENDAR 

Start saving your favorite
photos for next year’s 
Best of the Bunch 
competition!
Here’s another popular contest held during the Ag Media
Summit each summer which brings out the photography
buffs. It is named after Paul Andre, retired editor of BEEF
magazine and long time coordinator of the contest. Cash
prizes are awarded with the top photo printed on the cover of
the LPC Directory. Categories include: a) Livestock; b)
Livestock industry people; c) Livestock scenic (such as a
landscape); d) Digitally enhanced (the sky’s the limit!) This
is a great contest for staff members who can’t attend the
Summit, but still want to participate as you don’t have to be
present to win!  


