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There I was, sitting in front of my home
computer on a Sunday morning staring at a
blank screen.
As it often does, my mind was wandering aimlessly, making a feeble attempt to
dream up an idea to fill “my spot” in
Limousin World.
To be honest, it was one of those rare
moments I was regretting my chosen career
path. I was just about to call DeRon and
tender my resignation when I heard footsteps coming down the hall.
It was still dark outside, so I knew for
certain it wasn’t my oldest daughter,
Peyton. The way that kid likes to sleep I’m
pretty sure she won’t grow up to be a cattle
fitter or a duck hunter.
Sure enough, it was Parker, the six-yearold walking, talking book of questions.
Her first question is always the same.
“Daddy, what are you doing?” she said.
“Trying to write my column before I
have to leave town,” I told her.
Having already lobbed an easy one for
Dad to smash out of the park, she brought
the heat with her second question.
“Daddy, don’t you ever get tired of writing about cows?” she asked.
The question itself was easy enough to
answer, “No, I don’t get tired of writing
about cows.”
Then she asked, “How come?”
Again, the how comes weren’t that hard
to come by. But as it often does, the simple
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and innocent questions of
a 6-year-old led to more
serious thought later on.
I realize I’m not six,
but if you’d allow me, I’d
like to pose a couple of
questions to each of you.
Why did you decide to
Kyle Haley
join LPC?
LPC President
What do you enjoy most
about LPC?
Do you know people or publications who
should be members of LPC, but are not?
What could you do to
become more involved in LPC?
If you are like me, you can answer each
of those questions fairly quickly. However,
I encourage you to put a little more thought
into each of them.
You see, often times we spend too
much time thinking about what we need
to be doing, what we should have done
differently or why we can’t do the things
we want to.
It’s been my experience that spending a
little time focusing on why we are doing all
of this in the first place is a great way to
refocus and recharge.
Now, if I could just come up with a good
answer for why you should eat your vegetables.
P.S. If you haven’t yet, I encourage you
to take a few minutes and check out the
new LPC web site—www.livestockpublications.com

• Membership dues are due March 1

Things worth •
noting for
February:

Midwest Regional Workshop, Johnston, Iowa, April 9-10
Hotel: Stoney Creek Inn, room cut off, March 12; rate $71
Deadline for workshop registration, March 31
(more details in this newsletter)
• Critique Contest entries due March 20 --rules and forms at
www.livestockpublications.com (Member/Industry News)

Newsletter of the Livestock Publications Council, an international organization serving the dynamic livestock communications industry.

The Roving
Reporter
Wants to
Know
Compiled by Megan Brownell,
Cal Poly State University

Name: Diane Johnson
Age: 44
Board Position: Executive Director
Hometown/State: Fort Worth, Texas
Number of years in LPC: 23
1. How did you get involved in LPC? When I worked at the
Brangus Journal (see #2) I volunteered to help with the LPC convention that was held in San Antonio in 1988. Couldn’t stop after that!
2. What was your first job out of college? Editorial and sales
assistant at the Brangus Journal, San Antonio.
3. What would you choose as the “Seven Wonders of the
United States? (listed in no particular order) 1. The coast at
Monterey, California. 2. Rocky Mountains 3. Michigan Avenue in
Chicago. 4. My small hometown of Lindsborg, Kansas…known as
“Little Sweden USA” and it is just that! 5. Flint Hills of Kansas
6. Kyle Haley’s desk 7. DFW airport during a spring thunderstorm. It’s a wonder there aren’t any killings.
4. Name your favorite comedian. Stephen Wright – love his
witty, dry humor!
5. Neapolitan or Rocky Road ice cream? Not big on ice cream
but I’d probably go with Neapolitan and eat one flavor at a time.
6. What is your favorite quotation? Desiderata (Google it to
read it) but I also like the bumper sticker “If you don’t like your
job, quit. If you don’t quit, shut up.” It says it a lot.
7. How would you describe your childhood? Very happy, full of
opportunity. We worked very hard and that has paid off as I’ve
grown older. Wouldn’t trade growing up on a farm for anything.
8. Would you rather skydive or scuba dive? Scuba dive.
9. You just won the lottery, what are you going to do? Love this
question because I have had this answer for years. I’m going to rent
a private cruise ship. Then I’m going to invite everyone I know and
we’re going to celebrate for a week. It won’t cost anyone a dime.
10. What is your favorite piece of jewelry? A necklace I got for
my 40th birthday. It has my birthstone, a brilliant opal, on a gold
omega chain.
11. Do you say almonds or amonds? Just like how my former
intern and Cal Poly friend Sweet Mary says it… amonds!
12. Do you prefer fresh fruit or steak and potatoes? Steak and
“mashed” potatoes!
13. Would you be U.S. President if you could? Absolutely not
and I don’t know why anyone would.
14. How do you define success? Consideration, honesty and
respect. If you have those three things you have everything to be
successful.
15. Blackberry or I Phone? Blackberry. I Phones are not made
for women with nails.
16. Where would you like to vacation? Galapagos Islands.
17. Would you rather karaoke or play charades? I like to sing,
but I love charades! We don’t play enough fun games in this
world. •

Prepare for
BOMBARDMENT

The college students
are coming!

Help students apply what they’re learning in the classroom to
real-life publication and agency situations by participating in the
second Office Bombardment Month.
During Office Bombardment Month, our professional
journalists, designers, production specialists — agricultural
communications gurus — will open their doors for student
visitors. Contact one of our participating offices to set up a
visit. You can swing by with a question or stay for the day. A
list of participants and locations will be provided to your ACT
chapter. Can’t bombard an office in March? No problem! LPC
mentors are available 24 hours a day in the LPC Student
Mentor Directory at www.livestockpublications.com.
Give us a call or drop an e-mail - we’ll help you on your way
any day! To participate, please contact Christy Lee, Seedstock
EDGE, at Christy@nationalswine.com or 765-463-3594.

International Federation of
Agricultural
Journalists

T

IFAJ
Congress
2008 Info

he early bird
deadline is
approaching
for the 2008 IFAJ
Congress that will be
held in Austria and
Slovenia September
10-14th. We are continuing to organize the U.S. delegation and would love to
add you to the list. The current costs are shown below.
When checking flights you ultimately need to get to Graz,
Austria for the start of the Congress. More details of the
event can be found at www.ifaj2008.com. (click on the
British flag to get in to the English site) Also you can see
photos and stories from the past few Congresses to get a
better idea of the event.
If you are interested in joining the group, let Diane
know as soon as possible. It will be a great way to get
exposed to this event before we host it here in the U.S.

Basic Congress fees -- all are for the early bird
registration which is March 31, 2008
Double 570 Euro (USD $844)
Single 620 Euro (USD $917)
Registration for young
journalists (up to 30 years)
Double 480 Euro (USD $710)
Single 530 Euro (USD $784)
source: www.xe.com (amounts fluctuates daily)

Marketing
Takes On a
Whole New
Meaning

SALES AND
MARKETING
WORKSHOP
June 16-17, 2008 • Kansas City, Missouri

Listen up, Ag marketers: the definition of marketing has changed to reflect its broader role in
society, according to the American Marketing
Association (AMA). The new definition states:
"Marketing is the activity, set of institutions, and
processes for creating, communicating, delivering
and exchanging offerings that have value for
customers, clients, partners and society at large."
Marketing, which was once defined as "an organizational function," is now described as an
"educational process," and is presented as a broader
activity that affects society at large. The new
definition will be the official definition used by
marketing professionals and taught in schools and
universities. The AMA re-evaluates the definition
of marketing every five years as the state of the
marketing field changes.
Source: American Marketing Association via the
Agri Council Intelligence Report/American Business
Media newsletter

People News

Y

Ashlei Mason Cooper has joined Ranch House
Designs as the swine division manager. Ashlei is a
graduate of Texas A&M University where she was
a member of their National Champion Livestock
Judging Team. She and her husband, Aaron, live in
College Station, Texas.•

Monday, June 16
6:30 p.m. Dinner (off-site)
Kick-off Session with speaker
Navigating the roller coaster —Staying positive and making
sales when all you hear is no, making sales to customers with
skyrocketing input costs competing for advertising dollars.

Tuesday, June 17
8 a.m.
8:30 a.m.
10 a.m.
10:15 a.m.

Registration
The Art of the Cold Call
Break
Choose one:
• Dealing with difficult customers, answering difficult questions from customers
• How to package your publication to compete with larger
media, radio, Internet, etc.
11:30 a.m. Lunch - Business Etiquette
1 p.m.
Choose one:
• Panel that includes clients and agencies and identified as
“Evolving client/agency needs- how have they changed?”
And how to identify communication paths between all
individuals.
• Using the phone to prospect, close and keep your customers
2:15 p.m. Break
2:30 p.m. They said Yes! Now What?
Building and maintaining customer relations, helping the
client get what they want.
4 p.m.
Have a safe trip home!

A group of professional people posed this question to a
group of 4 to 8 year-olds, 'What does love mean?'
Y 'Love is when you go out to eat and give somebody
most of your French fries without making them give
you any of theirs.' Chrissy - age 6

March 20
Contest Critique entries due
April 10
Midwest Regional Workshop, Des Moines, IA (at Pioneer’s headquarters, Johnston, IA)
May 28-30
Western Regional Workshop, Boise, ID
June 16-17
Sales and Marketing Workshop, Kansas City, MO
July 26-30
10th Anniversary Ag Media Summit, Saddlebrook Resort, Tampa, FL

Calendar
of

Y'Love is when my mommy makes coffee for my
daddy and she takes a sip before giving it to him, to
make sure the taste is OK.' Danny - age 7
Y'If you want to learn to love better, you should start
with a friend who you hate,' Nikka - age 6

Events

The following is a true account that was passed on to me from an LPC
member. To protect the people who committed these mistakes the names have been
changed. Oh, and those who committed the mistake are NOT affiliated with LPC!

July 27-30 (tours on the 26th)
Saddlebrook Resort
Wesley Chapel, Florida near Tampa
www.saddlebrook.com

Schedule:

SATURDAY, JULY 26
Ag Tours
SUNDAY, JULY 27
LPC and AAEA board meetings
1 pm Photo/Design Workshop
6 pm Welcome Party
MONDAY, JULY 28
Golf outing
Breakouts all day
Luncheon featuring Student Awards
2-3 pm LPC Contest Awards
3-6 pm Grand Opening of InfoExpo
6-7 pm AAEA Contest Awards
TUESDAY, JULY 29
7:30 am LPC and AAEA annual meetings
9 am Networking in InfoExpo
Breakouts in morning and afternoon when
InfoExpo is not open
Luncheon followed by dessert in InfoExpo
3 pm InfoExpo closes
6 pm Joint Awards Ceremony and 10th
Anniversary Celebration for AMS
WEDNESDAY, JULY 30
No official AMS functions planned except
IFAJ special planning meeting (open to
everyone)
Early registration fees (on/before June 30)
Member Registration fee - $325
Non-member registration - $499
Student fee - $175
One day - $ 200
Hotel Rates:
$129/room/1-2 people
Two bedroom suites: $199 (one queen and
two twin beds with full kitchen/living area
2 bathrooms; sleeps 4)

Y

Y

'Love is when you tell
a guy you like his shirt,
then he wears it everyday.'

Noelle - age 7

The $1000 font
Oops!

Sign artist Howdy
Doody of
Somewhere, Texas made a mistake.
Against the license agreement he
agreed to, Howdy admittedly gave the
fonts he purchased from XYZ Fonts
to a design firm who was doing some
work for him. Someone (apparently
using a Mac) then uploaded the 123
font set to a file sharing site for everyone to download.
All fonts are encrypted with the
name, email and account ID of the
original purchaser and date stamped.
When we discovered the 123 fonts
being distributed, we deciphered the
encrypted information and subsequently found that the fonts belonged
to: Howdy Doody, howdy@company.com, Account ID: xxxx purchased
on 1/22/07.
We wanted to solve the problem
amicably. So we asked Howdy to quietly find out who uploaded the fonts
licensed to him and remove them. We
explained that was really all we wanted and if this was accomplished, there
would be no need for any further discussion of the situation. Howdy
rejected our offer and accused us of
running a scam.
Thus far, we have been unable to
get the 123 fonts removed from the
file sharing website. 32 copies had
been downloaded since January 15th.
Howdy should be held responsible for
having started this whole mess and
contributing to the piracy (and future
piracy) of XYZ. So we sent him a bill
for the fonts that were downloaded
illegally and not paid for. 123 font
sold for $29.50, so the cost for 32 illegal downloads comes to a total of
$944. Not surprisingly, Howdy has
not paid his bill. Nor has the font’s
author seen his rightful share of his
70% royalty from the people who
downloaded his fonts. Unfortunately,
(as with any other business) this
leaves us no choice but to pass the
cost of the theft on to others.

Fonts are tangible goods around
here and will forever be treated as
such. Theft affects the price of fonts
in several ways. In this case, there are
some costs that must be recouped: (1)
The time that the author spent in creating the fonts (2) The time XYZ
Fonts spent in helping the author to
refine his fonts (3) The time and
advertising dollars XYZ Fonts spent
to promote (4) The time XYZ Fonts
spends removing 123 font from the
file-sharing websites.
In order to recoup these losses,
XYZ Fonts must now sell for $39
(32% increase). $9.50 of each sale
will go to pay down Howdy's bill.
When Howdy's bill has been paid in
full ($944), 123 font will revert back
to its original price of $29.50. Of
course, if anyone would like to purchase a single copy of 123 font for
$1000... well, that would work too.
Protect yourself & keep prices
affordable.Please don't make the same
mistake Howdy did. Don't share your
files with any third party. This
includes friends, colleagues, printers
or (as in Howdy's case) those who
might do work for you. Sharing is
against your XYZ License Agreement.
Furthermore, it is illegal and constitutes copyright infringement. And
copyright infringement carries some
pretty stiff penalties such as 5 years in
prison or a $250,000 fine.
You have no control over the fonts
once they are out of your hands. But
since the fonts are licensed exclusively
to you, only you may use them. If you
hire a third party to do work for you as
Howdy did, they must purchase their
own copies of the fonts. If you must
send a file to the printer, convert your
fonts to curves or outlines before sending. Don't send the fonts.
You are responsible for the fonts
licensed to you. So please protect
yourself and encourage us to continue
making new fonts for you at affordable prices. Don't share.

www.livestockpublications.com.

LPC has a brand new look!
The new LPC web site is now up and running! The committee
led by Don Norton, Boelte-Hall and Stephanie Veldman,
Broadhead + Co. have been working for almost a year to determine the needs. Keep in mind a lot of information has been
transferred and we are working to tweak the site so as you see
something let us know. We will try and get the changes made
promptly. Very soon a bulletin board will be a part of the site
along with some other features including online payments.
We encourage you to go to the site and check out your listing
in the membership directory link to make sure it is accurate. If

there needs to be a change, just send a note to dianej@flash.net.
It has been a big project and we’re still learning and working
with the masses of information.
The Critique Contest results book is password protected for
members only and a postcard will be in your mail soon with the
user name and password. In the meantime, if you need it, click
on the link and you will receive the password from Diane. Note:
for now the forms for the Contest are under the Member/Industry
News link because the Contest link as the 2007 results.

New LPC Web Site now Hosts Job Postings
Since the job postings can take up a lot of space in the
Actiongram, there is a new policy for posting open positions. You
can now post directly to the site at www.livestockpublications.com.
Click on job postings and sign up with a user name (e-mail
address) and password. Upon approval by LPC, you may then
post as many jobs as you wish. There is a limit of 500 words for
the job description. When the job is filled or you want to delete
the post, it’s simple to log back on and delete the job description.

We hope that everyone finds this to be easier and much more
efficient with job openings. Now you won’t have to wait for an
Actiongram to be distributed and these posts are open to the
world.
As a courtesy the following are being listed as they were submitted prior to the launch of the new site. There is another position posted right now on the site as well for EDJE Technologies.
Check it out! www.livestockpublications.com!

Job Openings
The National Pork Board is seeking
candidates to apply for internships to
begin approximately May 19, 2008 and
continue through approximately August
15, 2008.
All internships are paid, and candidates
are expected to work a minimum of 40
hours / week. All positions are based at
our office in Clive, IA.
Interested candidates should forward
resume and cover letter via email to:
intern@pork.org (Microsoft Word or PDF
formats only). No phone calls please.
The Communication Department Intern
will assist with day-to-day activities that
include print, audio and visual communications about the pork industry and related
news on a national level. Specific experiences include:
• Working with producers and in media
relations at World Pork Expo and at the
Ag Media Summit
• Assisting with development of Pork
Checkoff news releases, Pork Checkoff’s
national magazine Pork Checkoff Report,

the national newsletter Pork Leader and
the October Pork Month media kit
• Managing and creating weekly podcasts
• Contributing content to the Pork
Checkoff’s Internet site
Applicants must be interested in the
pork industry. Applicants will benefit
from having an agricultural background
and/or an academic emphasis in animal science, agriculture journalism, agricultural
communications or journalism.
Photography skills, broadcasting skills and
familiarity with AP style writing are a plus.
**Applicants interested in the
Communications position are required to
send two writing samples with resume.
American Angus Association
AngusSource® Program Administrator
Job location: St. Joseph, Missouri
Qualifications and Job Duties:
• Extensive knowledge of beef cattle production including but not limited to breeding, calving, herd management and record
keeping.

• Basic computer applications (Word,
Excel, Access, Acrobat, Quark Xpress)
• Be able to accurately record, process,
and assemble detailed data/information in
accordance with USDA Process Verified
Program requirements.
• Very detail oriented person who is a creative, self starter that will be able to initiate and interact with a variety of producers from different regions of the U.S. Will
also be able to analyze situations and
make decisions systematically.
• Conduct training/risk assessment with
commercial producers via phone and
ensure producer understand requirements
of AngusSource® Program by utilizing
work instructions and SOPs that have
been written specific for this program.
• Assist producers with updating marketing information on enrolled cattle via
phone and solicit customer feedback from
enrolled producers.
Send resume to: AngusSource®
Attn: Ginette Kurtz/Sara Moyer
3201 Frederick Ave., St. Joseph, MO
64506; Phone: (816)383-5144

CRITIQUE CONTEST DEADLINE March 20, 2008
Go to www.livestockpublications.com and click on
Member/Industry News for rules and forms.

Midwest Regional Design&
Writing Workshop
Thursday, April 10, 2008

Registration Fee:
$60.00 (members)
$75.00 (non-members)
$125.00 (on site)
$35.00 (students)
(Checks only)

Registration
Deadline:
March 31, 2008

Hotel :

Stoney Creek Inn
5921 Stoney Creek Ct.
Johnston, Iowa
515/334-9000
Rate: $71/room
Ask for Livestock Publications
Council / LPC rate.
Room cut off: March 12

Planning
Committee:

Teresa Roof, co-chair
Mindy Williamson, co-chair
Cindy Cunningham
JoAnn Alumbaugh
Gene Johnston
Molly Mader
Debbie Hoge
Jeff Caldwell
Karen Simon
Christy Lee
Miranda Reiman
Stephanie Veldman
Alaina Burt
Nicola Freeman
Tim Hoskins
Jennifer Bremer
Sponsored by:
Livestock Publications
Council and American
Agricultural Editors’ Assn.

To Register:
I am a member of:

AAEA

Meetings to be held at the offices of Pioneer, 7100 NW 70th Ave., Johnston, Iowa

On Wednesday evening, everyone is invited to take part in an evening of networking and fun
with a very special surprise activity! (event will be at Stoney Creek Inn) Watch for more details.
Thursday’s Schedule
8 - 9 a.m.
Registration
9 - 9:15 a.m.
Welcome
9:15 - 10:15 a.m.
Shifting Demographics in Agriculture
Rhett Hawkins, Osborn & Barr
10:15 - 10:30 a.m.
Break
10:30 - 11:30 a.m.
Lost in Translation - Why Consumers Don't Understand and Don't Trust
What We Tell Them About Issues In Animal Agriculture and What We
Can Do To Increase Their Comfort and Confidence
Charlie Arnot, CMA Consulting
11:30 a.m. - 12:15 p.m.
Tours of Pioneer offices
12:15 - 1 p.m.
Lunch
1 - 2 p.m.
What you should be doing in photography, writing and design Traditional Media Break Out
1. Photography - Jerry DeWitt, Leopold Center for Sustainable Agriculture
2. Content - Owen Roberts, University of Guelph
3. Layout - Dana Scheidegger, McCormick representative
2 - 2:15 p.m.
Break
2:15 - 3:15 p.m.
Breaking out of your shell and expand your horizons Non-traditional Media Break Out
1. Photography - Katina Costerisan, Browarny Photography
2. Content - Jim Brophy, Morgan & Myers
3. Layout - Dana Scheidegger, McCormick representative
3:15 - 4:15 p.m.
What does your audience rally want - Farmer Panel:
Brad Hook - Humeston, IA
Justin & Jennifer Dammann - Essex, IA
Scott Tapper - Webster City, IA
4:15 - 4:30 p.m.
Close

Deadline for registration: March 31, 2008 Complete the form below and mail with check made to:
Livestock Publications Council, 910 Currie St., Fort Worth, TX 76107 (sorry no credit cards)
For our planning purposes, please list which

LPC

ACT

Other _________________ workshops you intend to attend. You are not

Name ____________________________________________________________

obligated to this, but it will help us.
1 pm workshop – 1. 2. 3.
2:15 pm workshop – 1. 2. 3.

Company _________________________________________________________
Address ______________________________________________ City _____________________________ State ____ Zip __________
E-mail __________________________________________________________ Phone ________________________________________

