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Mark your calendar, or,
Just Wing It!

T

he 15th annual Ag Media Summit (AMS)
will be here before you know it. While
this year’s theme is “Just Wing It”, I don’t
recommend that if you want to be sure and
get a hotel room! The AMS is a premier event
for agriculture media professionals and an
event many look forward to for catching up
with “old” friends, meeting new ones and polishing skills in the area of ag media. So if
you’re still on the fence as to whether or not
to attend, here are some thoughts from attendees previously in that position.
JACKIE TOWNSEND LACKEY, Encore Vision
Creative Agency, Owner and Creative
Director
“When you surround yourself with the best
in the business, only great things can happen.
The 2012 Ag Media Summit was the first of
many that the teams at DRIVE and Encore
Visions will attend. Not only was it an incredible opportunity to meet and mingle with the
leaders, who drive our nation’s communication
within the industry, it was a chance to see and
hear these leaders in action.
The sessions were diverse, relevant and one
could find most to be very applicable to their
everyday responsibilities as a communicator in
the field. The speakers were intriguing, engaging and, most importantly, passionate about
where our industry currently stands and how
we can unite to move forward.
In an effort to learn from the best, invigorate our passion as a team and come together
for focused brainstorming, I feel that Ag
Media Summit was a success!”
ANDREW DYER, Marketing Director,
Wildcat Creek Ranch
“Not having heard of the Ag Media Summit
before, I was not sure what to expect when I
planned on attending the 2012 meet in

Albuquerque, NM. I was
going on an invitation and
recommendation from
LPC President
Kathy LaScala. Upon first
Kathy LaScala
glance of the registration
list on the website, I did not know how I
would fit in, as the majority of attendees were
from universities and actual media publications. Here I was, just the IT/marketing guy for
a Red Angus operation, Wildcat Creek Ranch,
in Peabody, KS.
With magazine ad design being the primary
media I deal with at the ranch, along with our
web presence, I was very interested to read
about a photography workshop included in the
agenda, the Saturday before the conference
started. It was very educational and expertly
ran by two professional and well respected
photographers. The day-long workshop was
sponsored by Yamaha, including a “Best in
Workshop” photo contest that incorporated
voting throughout the rest of the Summit.
The remainder of the conference had many
classes that fit very well with both my job
description as well as that of those working for
a media publication outlet. There were Adobe
sessions dealing with Lightroom and
Illustrator, sessions on the impact of
digital and social media on agriculture
advertising today, and many more. It was
tough choosing which ones to attend.
The Great Debate lectures featuring Former
Congressman Charlie Stenholm and Dr. Barry
Flinchbaugh from Kansas State University
were fascinating, even to someone like myself
who does not usually venture into the agriculture aspect of politics.
Overall the Ag Media Summit was very
informative and I had a wonderful time at the
social events throughout the conference. The
Continued on next page
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first-timers reception is a great way to
ease any nervousness, and meet others
whom you then know and see around
during the next few days. The Famous
Welcome Party is just great food and fun.
While I cannot attend every year, I will be
sure and make it back as often as I can.”
SARA STEEVER, VP Digital Services,
Paulsen Marketing
“I’m a big fan of Ag Media Summit for
two reasons – what you’ll learn, and who
you’ll meet. Our industry has the best,
brightest people, and I think that has a lot
to do with their connection to farming

Hats off
to Buffalo
A benefit for
Coats 4 Kids
by Jennifer Carrico

Each year the Ag Media Summit
committee joins a community service project for the community we
visit. This year we will be taking
our “Hats off to Buffalo” and collecting new or gently used coats,
hats, gloves, mittens and scarves
for the Coats 4 Kids program
through Colvin Cleaners.
As the thought of warmer
weather is in our heads, there are
lots of sales on these winter items
in stores. Go pick up a few to pack
in your suitcase for the trip to
Buffalo.
Paul Billoni, president of Colvin
Cleaners, said he looks forward to
working with our group to collect
the winter items for his annual
drive. “We will use your drive to
jump start our annual drive to help
keep kids warm during the New
York winters,” he said.
Since 2000, Coats 4 Kids has distributed over 10,000 winter coats
to less fortunate families in western New York.
If you have any questions
about this project, contact me at
jcarrico@hpj.com or
515-833-2120.•

and agriculture. There’s a willingness to
share challenges with a true goal of solving what we’re up against.
No matter where you are at in your
career there’s great opportunity to grow
as a professional. The event speakers are
accessible, and they cover enough different topics that you will always learn
something new. For students especially, it
is a good way to learn, not just from the
speakers, but also from the seasoned pros.
I should also add that it’s great fun – you’ll
want to come back every year!”

LPC Best of the
Bunch Photo
Contest at
Ag Media Summit

Get your cameras out and start snapping
away or find that winning photo in your files
because it’s time for the Best of the Bunch
Photo Contest! Held each year during the
Agricultural Media Summit it is named after
Paul Andre, retired editor of BEEF magazine
and long time coordinator of this contest.
Cash prizes are awarded!

Rules...Read carefully!
Photo Submissions
1) Enter each photograph in one of four
categories:
a) Livestock
b) Livestock industry people
c) Livestock scenic (such as a landscape)
d) General (the sky’s the limit!)
2) The photo contest committee reserves
the right to reassign entries to appropriate
category, if necessary.
3) All photographs must be mounted on lightweight stock. Minimum size for entry is
8”x10” to 10”x12”. With the mounting, the
maximum size of an entry can be no more
than 10”x14”.
4) All photos must be identified with your
name, affiliation and category. This should be
typed or printed on white paper and affixed
to the back of each photo. Unidentified photos will be disqualified.
5) All photos must ALSO be submitted digitally for use in the slideshow presentation of
winners, along with your headshot.
6) There is no limit to the number of entries
you may enter.

Don’t miss your opportunity to attend
this year’s event. I promise you, there is
something for everyone, from a dairy
farm and winery tour, to being up close
and personal to Niagara Falls! The workshops will be extraordinary and stretch
across topics from writing to design to
photography and advertising sales. For
more information go to www.agmediasummit.com .
The Ag Media Summit, where friendships are forged, careers are built and
agriculture is celebrated!•

7) There will be a small entry fee ($5 per
photo) but we have added larger cash prizes.
8) Entries will be taken until 9 a.m., Monday,
August 5 at the registration desk. 9) You may
enter without attending the Summit but contestants are responsible for making arrangements in getting their photo(s) returned.
Eligibility
1) All entries must be original un-retouched
photos.
2) Those entering photos must work for a
member publication of LPC (name must
appear in the masthead) or be a service member of LPC. Student members of LPC are also
eligible to enter.
3) Any photograph that has won a division in
the Best of the Bunch contest previously is
not eligible for entry.
Winning Photos
1) Each category will pay $100/first; $50/second; $25/third.
2) The LPC Executive Committee has the discretion to select the directory cover photo
from the winners of each category.
3) The winner of the “Best of the Bunch” will
receive a canvas print of their winning entry.
General Information
1) LPC retains the right to use any of the photos submitted in the Best of the Bunch Photo
Contest for publishing in print or on the web.
2) ALL entries will go on the LPC web site and
remain on there for one year with your name
attached to the entry. We feel that this is a
way of "advertising" for your photo(s) and
then it's also like an online "portfolio" for you.
For more information or questions contact
Chairman Amy Bader, at
CowboyGraphicDesigns@gmail.com

General Information
and Rules for LPC
Contest
Note: No critiques will be created on these entries.
For critiques, see the Critique Program Rules.

DUES
1. Any LPC publication member or service member
whose dues are paid for the calendar year of 2012
and 2013 is eligible. New members who join LPC in
2013 may compete if 2013 dues are paid.
2 Send DUES to: Livestock Publications Council,
910 Currie Street, Fort Worth, TX 76107.
Publication members: $175; Service members: $150

LPC CO
N
DEADLITEST
NE
April
19
,

2013
www.l
Go to
ivest
ockp
click
on ON ublication
L
s
for r INE/PRINTA .com and
ules
BLE F
and f
ORMS
Award
s
orms.
Buffa will be
a
l

n
o, Ne
w Yor nounced o
n
k dur
ing t August 6
Quest
,
he Ag
ions?
Media 2013 in
Summi
Conta
t.
ct d

ENTRY ADDRESS/DEADLINES
3. Entry deadline is FRIDAY April 19, 2013. Entries must be
received by 5 p.m. the day of the deadline.
NEW INFO: Ship all ENTRIES with payment to: Livestock
Publications Council, 910 Currie Street, Fort Worth, TX
76107
4. Entry fee MUST ACCOMPANY the ENTRIES. Regular
categories are $30/entry and general excellence categories
are $50/entry.
5. You may write one check for the total amount payable
to: Livestock Publications Council.

ELIGIBILITY
6. Entries must have been published between January 1,
2012 and December 31, 2012. Publication date is based on
the date that appears on the publication’s cover. The publication cover date, and not the release or mailing date,
must be used.
7. All entries must have a predominantly livestock theme.
8. "Livestock" refers to any aspect pertaining to the industry and the production and marketing of beef cattle, dairy
cattle, horses, swine, sheep, goats, llamas, and ranch/game
species such as elk, deer and bison. Acceptable entrants
could include meat, by-products, livestock equipment, livestock pharmaceuticals, livestock feeds, rodeo, etc.
9. A publication member or service member may enter as
many categories and as many entries in a category as
desired.
10. Entries submitted in the wrong category will be moved
to the correct category at the discretion of the contest
coordinator.
11. Reprinted material or portions of any works that have
first appeared elsewhere are not eligible.
12.Identical entries submitted in previous years may not be
resubmitted.
13.An organization may enter one publication and multiple
newsletters under the same membership name. The mem
bership name, not the publication or newsletter name, will
appear on any award plaques received.

ianej

@flas

h.net

14. For publication members
– the individual or company that created
the entry must be listed in the publication’s staff box. The
individual or agency must be working on behalf of the
publication and must be paid for work done for the publication. For service members – any material purchased by a
service member is considered to be staff created.

ENTRY LABELS AND FORMS
15.Copies of the official entry label and official entry form
are available at www.livestockpublications.com. Please
contact Diane Johnson at 817.336.1130 or dianej@flash.net
with questions.
16. Entry labels and forms must be typed on the official
template. Please do not handwrite.
17. Entries requiring multiple issues should be submitted in
a large clasp envelope with entry label on same side as
clasp.
18.Mount visual entries on lightweight card stock only –
no larger than 12" x 17". (Entry Numbers 11-16; 36-54)
19.Multiple-page entries may be submitted by hinging
(accordion fold) the mounting sheets with tape. Do not
use paper clips.
20. In categories in 17-35, submit entries as tearsheets and
place in a clasp envelope with label attached to envelope.
Mounting is not required.
REMINDER:
Send entries with payment: Livestock Publications Council,
910 Currie St., Fort Worth, TX 76107
All entries must be RECEIVED by FRIDAY, April 19, 2013
There are no exceptions!
2013 LPC dues must be paid to enter the contest.
You MAY pay for dues and Contest fees in one check.
Questions? Diane Johnson, 817/336-1130, dianej@flash.net
Note: For guidelines for categories within the writing divisions, please see the official rules.

www.livestockpublications.com and
click on ONLINE/PRINTABLE FORMS
for rules and forms.

Here’s a teaser schedule of the program set for this year’s Ag Media Summit. The full program with workshop descriptions will be posted on April 22 at www.agmediasummit.com. Registration will open on May 1.
Watch for notices by joining the Facebook page and also for updates on the websites of LPC, AAEA and
AMS. The event is August 3-7 in Buffalo, New York.

SATURDAY, AUGUST 3
7:30 a.m. - 6 p.m.
7 p.m.

SUNDAY, AUGUST 4
8 a.m. - 5 p.m.
8 - 11:30 a.m.
12:30 - 4:30 p.m.
Noon
Noon - 5 p.m.
2 - 4 p.m.
2 - 5 p.m.
2 - 5 p.m.
5:30 - 6:45 p.m.
7 - 10 p.m.

MONDAY, AUGUST 5
All day
7 a.m.
7:30 – 8:30 a.m.
8 a.m. - 3 p.m.
9 a.m. - 4 p.m.
8:30 - 11:30 a.m.

Ag Tours of the Western New York region
ACT Student Social Mixer, Hyatt Hotel

Registration desk open at Hyatt Hotel
LPC board meeting
AAEA board meeting followed by PIF meeting
Lunch on your own
Social Tours to Niagara Falls
ACT Welcome and Student Professionalism Sessions
InfoExpo exhibit set up at Convention Center
Ag Relations Council (ARC) silent auction
First-timers reception
Famous Welcome Party

Registration at Hyatt Hotel
Golf Outing at Harvest Hill Golf Course (extra fee)
Hot Breakfast
InfoExpo set up at Buffalo Convention Center
ARC silent auction open for bidding
DEEP DIVE SESSIONS
WRITING DEEP DIVE: TOOLS OF ORIGINALITY
Part I: The creative habit. Part II: The writing process.
Part III: Tricks of the trade. Kelly McBride, Poynter
Institute
DESIGN DEEP DIVE
Design Foundation: Sara Quinn, Poynter Institute
8:30 - 10 a.m.
BLOCK 1 SESSIONS
Issues Management in the Age of Social Media Daren
Williams, National Beef Cattlemen’s Association and
Ray Gilmer, United Fresh Produce Association
Undercover Meeting Facilitation Anne Hull, Hull
Strategies, LLC
Newsmakers Panel: Three Perspectives on World
Agriculture Dr. John Kelly, Ontario Fruit and Vegetable
Growers Association; Calvin Kaloma Kiyeli’s, Zambia;
Michael Dwyer, USDA’s Foreign Agricultural Service.
10:15 - 11:30 a.m. BLOCK 2 SESSIONS
How We Judged Your Winning Photos Meredith
Davenport and William Snyder, both from Rochester
Institute of Technology
Staying Motivated and Handling Negative Feedback
Patrick D. Burk, Country Folks
10 – 10:15 a.m.
Morning coffee break
11:45 a.m.
Student awards and recognition luncheon
1:15 - 2:30 p.m.
BLOCK 3 SESSIONS
Persuasive Writing in the Digital Era Kelly McBride,
Poynter Institute
The Art of the Magazine Cover Matt Strelecki,
Meredith Corporation
Redefining Your Sales Prospecting Skills Jay Carlson,
BEEF Magazine
Come to Meet the (Photo) Experts (this session will be
open during both Block 3 and Block 4 session times.
1. See the Light David Lundquist, CHS Inc. 2. What's
in YOUR bag? Kathy Huting, Farm Industry News, Kurt
Lawton, Corn & Soybean Digest; and Elaine Shein,
DTN/The Progressive Farmer 3. Sorting Through Your

2:30 – 2:45 p.m.
2:45 - 4 p.m.

4 - 7 p.m.

4:30 p.m.

TUESDAY, AUGUST 6

Best Images After a Shoot Steve Woit, freelance photographer 4. A Peek at Portfolio Gil Gullickson,
Successful Farming; Greg Lamp, CHS, Inc.
Afternoon coffee break
BLOCK 4 SESSIONS
The Making of a PRSA Silver Anvil Finalist Barry
Nelson, John Deere and Kelly Schwalbe, Blasdel
Cleaver Schwalbe
Ag Reporting vs. Agvocating…Where is the Line?
Sarah Muirhead, Feedstuffs; Greg Henderson,
Drovers; Chris Clayton, DTN/The Progressive Farmer.
Purpose, Place, Platform - How to Get the Most Out of
a Trade Show Bruce Button, Lee Media
Good Ethics, Better Copy, Best Subscribers: Farmers’
Views of Ethical Journalism Owen Roberts, University
of Guelph
InfoExpo Grand Opening followed by a free evening.
At the Buffalo Convention Center.
ACT Critique and Contest Awards at the Hyatt Hotel

ALL EVENTS AT THE CONVENTION CENTER
All Day
Registration
7:30 - 8:30 a.m.
AAEA and LPC annual business meetings. LPC Contest
awards will follow LPC meeting.
8:30 - 10 a.m.
Breakfast in InfoExpo
9 a.m. - 2 p.m.
ARC silent auction open for bidding
10:15 - 11:45 a.m. BLOCK 1 SESSIONS
Steroid Storytelling Andrew Campbell, Fresh Air Media
Sorting Through Your Best Images After a Shoot Steve
Woit, freelance photographer
Creating Drama in Act II of Your Career John Walter,
Successful Farming; and Steve Drake, SCD Group
Reaching Your Audience in Three (Or More) Venues
Sara Quinn, Poynter Institute
Newsmaker Panel: Rural/Urban Divide Hal Kreher,
Kreher’s Poultry Farms; Dave Phillips, Phillips Family
Dairy Farm; and George Zittle, Zittle’s Country Market
and Kent Miller, Plato Dale Farm. Moderator is Diane
Held, American Farmland Trust.
11:45 a.m. - 1:15 p.m. LUNCHEON
Walking in the Shoes of a National Geographic
Photographer Meredith Davenport
1:30 - 3 p.m.
Dessert in InfoExpo
3:15 - 4 p.m.
SPICE IT UP SESSIONS
Tips, Tactics and Tools: How to Hold Readers’
Attention in a Churn-and-burn World Burt Rutherford,
BEEF Magazine; Holly Spangler, Prairie Farmer; Mike
King, National Pork Board.
Oscars of Visual Arts
Christy Couch Lee, CeeLee Communications; Lynn
Varpness; and Shari Holloway, EDJE Technologies
Airlines, Deadlines and Phone Lines
Karen Simon, Karen Simon Communications; Sheila
Stannard, American Angus Association; and Jennifer
Shike, University of Illinois
Spark your Sales with 45 tips in 45 minutes
Melanie Acklin, SFP
3 - 6 p.m.
InfoExpo teardown
4:30 - 5:30 p.m.
ACT business meeting at Hyatt Hotel
5 - 6:30 p.m.
AAEA awards presentation at Hyatt Hotel
6:30 - 7:15 p.m.
Cocktail Reception at the Hyatt Hotel
7:15 - 9 p.m.
Joint Dinner and Awards Banquet and Dessert Reception

2013
Midwest
Regional
Workshop
co-hosted by American Agricultural Editors’ Association & Livestock Publications Council

A continuing series of workshops produced by AAEA and LPC

May 16 (Thursday afternoon) & May 17 (Friday) at the Hyatt Regency Milwaukee
Located downtown at 333 W. Kilbourn Avenue, Milwaukee, WI 53203

THURSDAY, MAY 16
3 - 5:30 p.m.
Special in-depth workshop on video and videography
Veteran videographer Jon Baade will offer insight on what equipment fits your needs and how to use what you’ve got. He’ll
offer his insight on how to match the right equipment for job, whether you’re shooting an interview or just out for some b-roll.
This is an addition to the following day’s workshops at no extra charge. It’s designed so you get plenty of time to really delve
into this ever changing technology.
6 p.m. Informal get-together (details to follow)

FRIDAY, MAY 17
8 - 9 a.m. Registration and Continental Breakfast
9 a.m. Photography Workshop
Three-time AAEA Photographer of the Year and successful freelancer, Harlen Persinger will lead a photography session that
answers your questions on the challenges of getting a great shot in difficult situations. If you have specific or general questions
about making a good photo in a difficult situation, send them to sfairchild@mfa-inc.com. Harlen will put his experience to work
in answering them.
10:15 a.m. Break
10:30 a.m. Video Workshop
Jon Baade, a 25-year veteran in the TV and film business and now Group Leader for Bader Rutter’s video department will offer
best practices for capturing video. During the session, he will set up scenarios for the group to practice. Bring your video
camera to hone your skills.
11:45 a.m. Lunch
1 p.m. The ag issues session, The Need for Transparency
This session will feature Bill Zucker of Ketchum. In recent years, Zucker collaborated with ag leaders to help define the
messaging for The U.S. Farmers & Ranchers Alliance. Zucker says that agriculture is in a new communications world.
Messages and facts aren’t enough. We can’t just tell people what happens on farms and ranches. We need to show people.
Create experiences. Demonstrate transparency. Lead with dialogue and discuss solutions. As agricultural communicators we
all play a role in either improving or impeding this transparency.
2:15 p.m. Break
2:30 p.m. Get your copy right and get your writing tight. Bob Helbig will lead a writing session with plenty of tips to sharpen
your game. Helbig worked for 20 years at The Milwaukee Journal and Journal Sentinel as a reporter, copy editor and deputy
business editor. He has taught journalism at the University of Wisconsin-Waukesha. He earned a bachelor’s degree in journalism from Michigan State University. Most recently he has worked as a proofreader and content editor at Bader Rutter.
3:45 p.m. Wrap up and adjourn
4 p.m. Safe travels home!

Hotel Information:

Hyatt Regency Downtown
333 W. Kilbourn Ave.
Milwaukee, WI 53203
888-421-1442
Ask for AAEA/LPC Midwest Regional
Workshop Rate: $119.00

Registration Fee:

$80.00 (members)
$100.00 (non-members)
$135.00 (on site)
$40.00 (students)
(Checks or credit cards)

Registration Deadline:
May 7, 2013

It’s simple to register:

E-mail diane@livestockpublications.com (or dianej@flash.net)
In the subject line put: Register for Milwaukee workshop
List the names you wish to register with all contact information
including e-mail and mailing addresses. You may pay with check or credit card.
Please indicate if you wish to pay by credit card for further instructions.
Questions: 817-336-1130

