
Monday, June 16
6:30p.m. Dinner

Navigat ing the dog sled
GlenKlippenstein,chiefexecutiveofficer,American
ChianinaAssociation
Learntostaythepositiveleaddogyouare! Mushahead
whenall youhear isÒno.ÓNavigatethetwistsandturnsof
theTundraandmakesalestocustomerswhodeal with
skyrocketinginput costscompetingfor advertisingdollars.

Tuesday, June 17
8 a.m. Regist r at ion
8:30a.m. The ar t of t he cold cal l

AnitaVanderwert,LearfieldCommunications
Breaktheicewiththeneweskimoontheblock.

10a.m. Chil l
10:15a.m. Chooseone:

Scale the Tundr a
BobBrunker,sr.accountmanager,J.LFarmakisInc.
Melt theiceandlearntodeal withthemost polar,difficult bears.
Learnhowtoanswer difficult questionsfromyour favoriteeskimo.

Light t heir f i r e
Al Bonner,general manager,LawrenceJournal-World
Packageyour publicationtocompetewithlarger fishinthesea: radio,
Internet,TV,etc.

11:30a.m. Lunch
Salmon on your chin?
DianeJohnson,DetailsbyDesign
ÒSealÓthemeetingwithaclient byusingproper businessetiquette.

1p.m. Chooseone:
See the gr eat Nor ther n Lights
Moderator: CliffBecker,vicepres./publishingdir.,Food360
Panel: ColleenChurchMcDowell,Osborn&Barr; David
Juda,directorof livestockandequinemarketing,Ft.
Dodge; DaveMelhoff,directorof communications,
AmericanHerefordAssociation; JonPeterson,media
servicesmanager,SwansonRussell &Associates; and
DougSwanson,accountexecutive,McCormickCompany
Panel discussionof clientsandagencieswill identifyevolving
client/agencyneedsandhowtheyhavechanged.Roadmap
communicationpathsbetweenall individuals.

Pr ospect ing by phone
Moderator: NeilOrth,president,CharolaisPublicationsInc.
Panel: LarryAtzenweiler,advertisingmanager,Missouri
Beef Cattlemen;Cassi Dowling,advertisingmanager,
OzarksFarm&Neighbor;andDonRavellette,owner,The
CattleBusinessWeekly
Usethephonetoturncoldprospectsintosizzlingsales.Learnto
prospect, closeandkeepyour customers.

2:15p.m. Chil l
2:30p.m. Build the igloo

JayCarlson,PentonMedia
Theysaidyes! Nowwhat?Keepyourclientwarmandhappyandlearn
thecold,hardtruthtobuildingandmaintainingcustomer relations.

4p.m. K ick but t and t ake no pr isoner s on
your safe jour ney home.

June 16-17, 2008
Kansas City, Mo.

Locat ion
Monday: American-International CharolaisAssociation
11700NWPlazaCircleÑ Directionsfromhotel:GonorthonN.
AmbassadorDr./N.ExecutiveHillsBlvd./NWAmbassadorDr.Continue
tofollowN.AmbassadorDr.Turnleft at11700NWPlazaCircle. (1.95
miles.)Carpoolswill likelybeavailableif needed.
Tuesday: ResidenceInnbyMarriott, KansasCityAirport
10300N.AmbassadorDr.Ñ MeetinginSalonsB&C.
$115Ñ Call (816)741-2300andaskforLivestockPublications
Council block(includeseveningreceptionandhotbuffet
breakfast).
DrivingdirectionsfromKCI airport:FromKansasCityIntÕl Airport, travel
southonI-292milestoexit 12,112thstreet.Turnleft at thebottomof
theramp.TurnRightonAmbassadorDr.ContinueonAmbassadorDr
approximately1mile.Hotel will beonright.
Drivingdirectionsfromdowntown:TakeUS71/I-29NorthtowardKCI
Airport/ St.Joseph7.9mi.Exit onTiffanySpringsPkwy(Exit10). turn
rightatbottomof rampthenleftat stoplightontoN.AmbassadorDr
MakeU-turnafteronehalfmilejustpasthotel.Hotel isonright.

Regist r at ion
$60Ñ LPC,AAEAorABMMember
$75Ñ NonMember
$35Ñ Students
$125Ñ OnSite

Tr anspor t at ion
ResidenceInnofferscomplimentaryairport transportionaswell
asfreeparking.



Journalism,andatseveral SuburbanNewspaperofAmerica.Bonner isamemberof the
SNAÕsNewMediaAllianceAdvisoryBoard,andservesontheSNAFoundationboardof
directors.

Ina2005NewYorkTimesarticle, theJournal-WorldwasdescribedastheNewspaper
of theFuture.Thecompanyisrespectedtheworldover for innovativethinkingandfor
their cuttingedgemultimedianewsandadvertisingstrategies.TheJournal-Worldisa
divisionofTheWorldCo.outofLawrence,Kan.,whichalsoownseightweeklyKansas
newspapers,SunflowerBroadband,acable, internet, telephoneanddigital services
companyandMediaphormedia,acommercial webdevelopmentcompany.

Bob Br unker, sr. account manager, J.L. Far mak is Inc.
Brunker isthesenioraccountmanager forMidwestSalesforJ.L.FarmakisInc.

BrunkergraduatedfromtheUniversityofKansasandheldaccountandmediapositions
atbothValentineRadfordandMcCormickAdvertising,wherehewasthevicepresident-
mediadirector.Brunker isanavidgolfer

Jay Car lson, Penton Media
Carlsonisaveteransalesrepresentativeinthelivestockpublishing

industry.Heholdstheuniquedistinctionfor record-breakingadvertisingsalesnumbers
bothasalivestockfieldmanandasanational accountsalesman.CurrentlywithBEEF
magazinefornearly20years,heisknownforhisaggressiveproduct improvement
approachandinnovativeideasaswell asbeingonethat trulyenjoysthefriendships
establishedwithhisclients.Carlsonandhiswife,Linda,havetwodaughters,Graceand
Claire.HeisactiveinhischurchandtheAmericanRoyal livestockcommittee.

Colleen Chur ch McDowell, vice pr esident , dir ector of
public r elat ions, Osbor n & Bar r

McDowell leadsOsborn&BarrÕsPublicRelationsgroup,whichdeliversstrategic
publicrelationscounsel andimplementationtotheagencyÕsclientele, includingIntervet
Inc.,AmericanFarmBureauFederation,USDARural Development,USDANational
Agricultural StatisticsService,MichelinandSpecialtyFertilizerProductsandMonsanto.

Duringthepast fiveyears,shehasformalizedandgrownthedivisionwhile
providingbrand,B-to-Bandchannel marketingcommunicationsexpertiseaswell as
issues-managementcounsel andcrisiscommunicationspreparednessandmanagement.

McDowell previouslyspentmorethansevenyearswithFleishman-Hillard
International Communications,whereshespecializedincustomizingagricultural
messagestoconsumeraudiencesthroughissues-management initiatives.Shealsoled
B-to-B-focusedpublicrelationscampaigns. Inaddition,shedevelopedcrisis-
preparednessprogramsforseveral agricultural andfood-relatedorganizationsand
companiesandprovidedreal-timecrisiscommunicationscounsel andsupport.Her
clientsincludedtheCouncil forBiotechnologyInformation,AmericanQuarterHorse
Association,aLFVentures,BayerAnimal Health,ProdiGene,FarmlandIndustries,
NebraskaCattlemen,Missouri BeefCouncil,U.S.MeatExportFederation,Dairy
Management, Inc., theTexasBeefCouncil,Boehringer IngelheimVetmedica,Omaha
SteaksandOSI Industries.McDowell alsoworkedfor theNational CattlemenÕs
Association,servingastheorganizationÕsdirectorofpublications.

Shereceivedabachelorofartsintechnical journalismwithanemphasisinpublic
relationsandabachelorof scienceinanimal sciencewithanemphasisinindustryfrom
ColoradoStateUniversity.

Cassi Dowling, mar ket ing consultant , Ozar k s Far m &
Neighbor

Dowlingisapromoterofproductionagriculturewhosegoal istostrengthentheag
industrythroughknowledgeandgrowth.SheisanAngusproducerwhowasraisedin
Idaho,majoredinagcommunicationsandjournalismfromKansasStateUniversityand
isnowhelpingagbusinessessucceedthroughmarketingtheir visioninMissouri.SheÕs
beenactiveinmanylevelsof theindustryfromshowingcattlecoast tocoast,anationally
acclaimedstateFFAofficer,collegiateinstructor,agsafetyproductions, themeat industry,
marketandbreedassociations,mediumfor researchandextensiondepartmentsand
currentlymarketingforafarmpublication.

About Our Speaker s

Lar r y Atzenweiler , adver t ising manager, Missour i
Beef Catt lemen

AtzenweilergraduatedfromKansasStateCollegein1958.Afterashort stint inthe
Army,hewent toworkwithButlerManufacturingCo. inKansasCity.After12yearswith
Butler,heresignedtogointothelivestockpublishingfieldwithfriend,HayesWalker III.
By1970, AtzenweilerCo.wasformedwiththebaseof thebusinessasapublisherÕs
representativecompanysellingcommercial advertisingforBetterBeefBusiness;
CharolaisBanner; PolledHerefordWorld; Simmental Shield; andCanadianCharolais
Banner.SeeinganeedinthebeefbusinessinMissouri forapublication, thefirst issueof
Missouri BeefCattlemanwaspublishedinJune1971.

Intheearly1980s,hestartedtheOptical ShopinLincoln,Neb. In1979,hefounded
MissionGraphics,afull servicegraphicartscompanyfurnishingtypesettingandartwork
for thepublishingindustry.HewasalsoanearlymemberofNAMAofwhichhesold
advertisingfor theirannual membershipdirectoryinadditiontoproductionof thebook.

Hewasoneof thefoundersandservedtwotermsasthefirstpresidentof the
International Agri-Business. In1987, theAmericanSimmental Associationhiredhimto
startamagazine,TheRegister.WhentheassociationmovedtoBozeman,Mont.,
AtzenweilerstayedinKansasCityandwentbacktotheMissouri BeefCattleman.

AmongAtzenweilerÕsachievementsincludetheMissouri CattlemenÕsAssociationBeef
IndustryAwardandanhonorarymembershipof theAgAlumni Organizationof the
UniversityofMissouri.Heisamemberof thelivestockcommitteeof theAmericanRoyal
andservesasaGovernor.AtzenweilerservedontheLPCboardfrom1978to1981,and
wasinductedintotheHall ofFamein2007.

Clif f Becker, vice pr es./publishing dir ector , Food 360
AnIllinoisnative,Becker isafourthgenerationagriculturist.AgraduateofWestern

IllinoisUniversity,heholdsabachelorÕsdegreeinanimal science.Afterstintsinanimal
healthdistributionsalesandanimal healthinstrumentationsales,hispublishingcareer
startedin1986whenhebecameaccountmanagerforWebbPublishing(nowPenton
Publishing)wherehewasresponsibleforBeef,National HogFarmerandDairymagazines.

In1989,hejoinedVancePublishingCorp.wherehestartedasanational accounts
manager forDrovers,PorkandSwinePractitioneroutof theLincolnshire, Ill.,office.The
livestockdivisiongrewtosixpublicationsincludingDairyHerdManagement,Bovine
VeterinarianandMeat&SeafoodMerchandising.HemovedtotheKansasCityofficein
1991andwaspromotedtonational salesdirector in1993andassociatepublisher in
1997. In1999, thedivisionwasre-engineeredintotheFoodSystemsGroupandBecker
wasnamedgrouppublisher.Tokeepupwiththedevelopmentsof thesystemsapproach
toagproduction,VancemergedtheirFoodSystemsGroup,ProduceGroupandCrops
GroupintoasinglefoodsgroupcalledFood360û inJanuary2005.Beckerwasnamed
vicepresident,publishingdirector,managing12propertiesandtheir relatedbusinesses.

BeckerhasbeennamedCorporateSalespersonof theYearbyVancePublishing; was
presentedwithNAMAÕsProfessional DevelopmentAwardofExcellencein2003; isa
boardmemberof theAgMediaSummit, theAmericanBusinessMediaandiscurrently
chairmanof theboardofdirectorsof theAnimal Agricultural Alliance.

Al Bonner, gener al manager, Lawr ence Jour nal-Wor ld
BonnerbeganhisadvertisingcareerwithGannettCo. in1975,runningtearsheets

andproofsat theLafayette(Ind.) Journal andCourier.AftergraduatingfromPurdue
Universityin1981withadegreeinmanagement,Bonnerbeganhissalescareerasa
territorysalesrepresentative.Twoyearslater,hewaspromotedtoadvertisingdirector,
eventuallyservinginthatcapacityinfourGannettmarketsbeforejoiningtheLawrence
Journal-Worldasadvertisingdirector in1999. In2001,hewasappointedcorporate
advertisingandmarketingdirector, responsiblefornewspaper, televisionandonline
salesoperations,aswell ascirculationandmarketingandanicheproductpublishing
division.HeandhisteamofmanagerswereresponsibleforguidingthecompanyÕssales
convergenceeffortsandhaveaddednumerousprintandonlineproductstoexpand
revenuesandprotect traditional revenuestreams.InDecember2007,Bonnerwas
promotedtogeneral manager.

BonnerhasservedintheJaycees,ExchangeClub,Crimestoppersboardofdirectors,
several UnitedWaycommitteepositions, International NewspaperandAdvertising
Executiveregional vicepresident,AdClubPresidentandchambervolunteer.Heis
currentlyservingaspresidentof theboardfor theNativeAmericanStudentServicesand
presidentofLawrenceFriendsofMusic. Bonnerhasbeenafeaturedspeakerat the
NewspaperAssociationofAmericaÕsMarketingConference,aMultimediaReportingand
ConvergenceWorkshopat theUniversityofCalifornia,BerkeleyGraduateSchool of



Jon Peter son, media ser vices manager, Swanson
Russell & Associates

PetersonleadsthemediaplanningandbuyingeffortsforSwansonRussellÕs
agricultural clients.Sincejoiningtheagencyin1996,hehasdevelopedand
implementedmediaplansforbothconsumerandmajoragricultural accounts,suchas
Schering-PloughAnimal Health.

Don Ravellet te, owner, The Catt le Business Week ly
Ravellette, isthe owner/publisherofeightweeklycommunitynewspapersinwestern

SouthDakota.RavellettePublicationsInc.,employeesapproximately30peopleandhas
beenintheRavellettefamilyfor45years.RavellettePublications, Inc.,alsoincludesa
commercial printingcompanycomprisedofbothsheet fedandwebpressprinting.
Ravellettehasservedontheboardof theSouthDakotaNewspaperAssociationandwas
presidentof thatassociationin2000-2001.

Inthefall of2005,ajoint venturebetweenRavelletteandbusinesspartner,Donnie
Leddy,began.Thetwostartedaseparatecompany,RLPublicationsInc.,andbegan
publishingaregional agricultural newspaperTheCattleBusinessWeekly.This
publicationisbasedoutofPhilipS.D.,andservesbothcommercial andregistered
breedersmainlyinSouthDakotaandsurroundingstates.

Ravelletteandhiswife,Tami,werebothraisedinwesternSouthDakotaandhave
fourchildrenandtwograndchildren.

Doug Swanson, account execut ive, McCor mick
Company

SwansongrewuponafarminsoutheasternMinnesota.HereceivedabachelorÕs
degreeinmarketingandadvertisingfromtheUniversityofMinnesotain1968.Heheld
numriousagmarketingpositionsinMinneapolisbeforejoiningBatzHodgsonNeuowner
Advertisingin1975.SwansonmovedtoSt.Louis,Mo., toworkontheSyntexaccount. In
1976,hejoinedSyntexAnimal HealthinDesMoines, Iowa. In1995,hejoinedFort
DodgeAnimal HealthinKansasCity,Kan.SwansonhasbeenworkingforMcCormickCo.
since2000,workingwithVetLifeAnimal Health, IvyNatural Solutions,AgriLabs,Kemin
IndustriesandtheGrowthEnhancementTechnologyInformationTeam.

SwansonservedontheIowaCattlemenÕsboardofdirectorsfrom2003to2005and
theU.S.MeatExportFederationboardofdirectorsfrom1989to1991.Heenjoysgolf
wheneverhecanandspendingtimewithhistwograndsons,BejaminandJacob.

Anita Geddes-Vander wer t , Lear f ield Communicat ions
VanderwertworksforLearfieldCommunicationsInc. inJeffersonCityasnational

directorofagricultural accountsforBrownfieldFarmRadioNetworks.Sheleadsateam
ofsalesprofessionalsthatassist clientsacrosstheUnitedStatesintheirmarketingand
promotions.

ShehasbeenrecognizedbytheNational Agri-MarketingAssociationasthe
outstandingsalespersonof theyearandisapastpresidentof theUniversityofMissouri
AgAlumni Association.

Prior toworkingatLearfield,shemanagedtheadvertisingfor Ivomeccattleproducts
atOsborn&BarrAdvertisinginSt.Louis.ShealsohasworkedontheCaseIH,DeKalb
andreal estatedevelopmentaccountswhileworkingatRhea&KaiserAdvertisingin
Chicago. Vanderwerthasbeenthedirectorofadvertisingsalesfor theNational
CattlemenÕsAssociationinDenverandtheAmerican-International CharolaisAssociation
inKansasCity.

Vanderwert,herhusband,Wayne,andson,Ethan,owna300+ headcow-calf
operationinMadison,Mo.,producingregisteredandOptiMaxHybridbullsand
replacement females.

ShegraduatedfromtheUniversityofMissouri withadegreeinagjournalismanda
minor inanimal scienceandhasspokentoyouthandprofessional salesgroupsacross
theUnitedStates.

Diane Johnson, Details by Design
Johnsonisa1985graduateofKansasStateUniversitywithabachelorof science

degreeinagriculture.Hermajorwasanimal scienceandindustrywitha
communicationsoption.Throughtheyears,herworkhasbeenextensiveinpromotions
andmarketingwithaspecializationintheagricultureandlivestockindustry.Since
college,shehasworkedfor theBrangusJournal andtheTexasHerefordAssociation.The
past16yearshavebeencenteredinadvertisingagencyworkinFt.Worth.For thepast
11years,shehashadhercurrentbusiness,DetailsbyDesign,whichisafull service
eventmanagement,advertisingandmarketingcompany. Sheisactiveinnumerous
organizationsincludingtheFt. WorthWomanÕsClub,Ft.WorthChamberofCommerce,
Ft.WorthOperaGuild,Ft.Worth Farm&RanchClub,KansasStateUniversityAlumni,
NAMAandastheexecutivedirectorofLivestockPublicationsCouncil.

David Juda, dir ector of l ivestock and equine
mar ket ing, Ft . Dodge

Judagrewupinnorthwest Indianaonacow-calfandfeedlotoperation. In1988,he
earnedhisbachelorof scienceinagricultureeconomicsfromPurdueUniversity.Juda
joinedSyntexAnimal Healthin1988asthesoutheastsalesmanager.FollowingtheFort
DodgeAnimal HealthacquisitionofSyntexin1995,hebecameaproductmanager for
FortDodge,responsibleforall bovineanthelmintics.Judahasheldmultipleroles
includingregional salesmanagerandteamleader for livestockandequinemarketing.
Now,asthedirectorof livestockandequinemarketingforFortDodge,Judais
responsiblefor thedevelopmentandexecutionofmarketingprogramsandstrategies
for thelivestockandequineproduct lines. Inadditiontohisworklife,Judaenjoys
spendingtimewithhisfamilyinOverlandPark,Kan.,andbassfishing.

Glen Klippenstein, chief execut ive off icer, Amer ican
Chianina Associat ion

Since2000,Klippensteinhasservedasthechiefexecutiveofficerof theAmerican
ChianinaAssociation.Knownforhismarketingsavvy,hehassoldcattle,semenand
embryosinto49statesand21countrieswhenhewasapartof theprominentPolled
Herefordseedstockoperation,GlenkirkFarms.Hehadthreesalesinexcessof$1.5
million,soldmorethan7,000bullsandshowed19national championsor reserve
champions.

KlippesteinservedintheMissouri Senatein1993and1994andhasanimpressive
listofhonorsandappointmentsforhiscontributionstotheagricultureindustry.Hehas
beenapresidentiallyappointedmemberof theFederal AgricultureMortgage
Corporationboardofdirectorssince2003,and isamemberof thePublicPolicy
CommitteeandtheCreditCommittee.KlippensteinalsowasaNational CattlemenÕs
Associationdirector from1984-1990.Heservedaschairmanof theAmericanPolled
HerefordAssociationin1983andchairmanof theBeefPromotionandResearchBoard
in1990and1991.TheCanadanativeearnedabachelor'sdegreeinanimal sciencefrom
PennsylvaniaStateUniversity.Klippensteinisahighlymotivated, inspirational speaker
whohasspokentomanyorganizationsthroughouthiscareer.

David Mehlhaff , dir ector of communicat ions,
Amer ican Her efor d Associat ion

InMehlhaffÕscurrent role,heisresponsibleforstrategicpositioningof theHereford
brandandtheattributesthatconveyvalueadvantagesof thebreedandthe
organization.Healsocreatescommunicationstrategiesthatputaninnovativeand
positivefaceontheHerefordbreedandCertifiedHerefordBeefwithintheseedstock,
commercial cow-calf, feedingandfoodsectorsof thebeef industry.

Prior tojoiningtheHerefordteam,Mehlhaffworkedinavarietyofmanagement
positionswithadvertisingandpublicrelationsagenciesfocusingontheagricultureand
foodindustries.Knownasthetopcommunicationsspecialist forAmericaÕsmeat industry,
MehlhaffhasservedasaspokespersonforboththeNational CattlemenÕsAssociation
andNational PorkProducersCouncil andalsowasaradiobroadcaster.Heisanexpert
athelpingcompaniesandassociationsbuildrelationshipswithjournalists,opinion
leadersandevencritics.Consideredafuturisticthinker inagriculturecommunications
circles,MehlhaffhasservedinleadershiproleswiththeNational AssociationofFarm
Broadcasters,LPCandNAMA.



June 16-17, 2008
Kansas City, Mo.
Residence Inn by Marriott, Salons B & C

Regist r at ion For m

REGISTRATIONDEADLINE: MONDAY, JUNE2

Name ____________________________________________________________________________________

Company __________________________________________________________________________________

Address __________________________________________________________________________________

City/State/Zip________________________________________________________________________________

E-mail Address ______________________________________________________________________________

Phone ____________________________________________________________________________________

SSeelleecctt  oonnee::

!  LPC, AAEA or ABM Member Ñ  $60

!  Non Member Ñ  $75

!  Student Ñ  $35

PPlleeaassee  sseelleecctt  tthhee  sseessssiioonnss  yyoouu  ppllaann  ttoo  aatttteenndd::  
Monday, June 16
6:30 p.m. !  Dinner 
Tuesday, June 17
8:30 a.m. !  The art of the cold call
Choose one:
10:15 a.m. !  Scale the Tundra !  Light their fire
11:30 a.m. !  Lunch 
Choose one:
1 p.m. !  See the great Northern Lights !  Prospecting by phone
2:30 p.m. !  Build the igloo

To register, complete this form and mail it with a check payable to: 
Livestock Publications Council
910 Currie St.
Fort Worth, TX 76107

Sorry we do not accept credit cards. Registrations past June 2 will be $125.


